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MARLBORO COUNTRY STORE 
OVERVIEW 
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MARLBORO COUNTRY STORE 


OBJECTIVES 

• Build on-going relationship with smokers (particularly YAS); reward loyalty 
via continuity 

• Enhance Marlboro Country imagery/appeal among current Marlboro smokers 
and competitive smokers 

• Build upon the success of MAT 


STRATEGIES 


Execute fully integrated promotion to maximize awareness, appeal and 
participation in the program 

Utilize a variety of promotion vehicles to reach different consumer segments 
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MARLBORO COUNTRY STORE 


PROMOTIONAL PLATFORM 


Encourage continuity of purchase 
discourage alternative purchase 


Create a promotion that gives high quality rewards to loyal consumers: 
attractive offers 

value added justifies higher cost to consumers 


Combine relevance for Marlboro with relevance among Young Adult Smokers: 
imagery must be aspirational among core group 
theme must work with overall brand strategy 


Maintain strong visibility 

demonstrate Marlboro's size with strong retail presence 
grow top of mind awareness through consistent communication 
with consumers 
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MARLBORO COUNTRY STORE 


WHAT IS COUNTRY STORE? 


The Marlboro Country Store is a fully integrated, themed consumer promotion that builds 
on the brand's "Marlboro Country" platform. The program also works well with the 
resurgence of western fashion and culture in the U.S. today. 

Like MAT, Marlboro Country Store is a large scale continuity program that allows 
consumers to collect UPC's for free incentives. 

Marlboro Country Store will provide a promotional umbrella for the brand's retail, direct, 
visibility, advertising, programs. Once again, this program will undoubtedly be one of the 
biggest consumer promotions ever!! 
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MARLBORO COUNTRY STORE 
ELEMENTS 


• Unique UPC code 

• POS/Visibility 

• Retail Promotion 

• Trade Programs 

• Salesforce Programs 

• Advertising 

• Direct Mail 

• Vans 
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MARLBORO COUNTRY STORE 
UPC CODE LOGO 


• Beginning approximately March 1 
- timing by packing will vary 


• Maintains use of "5 MILES" 


• Same visual, "Country Store" replaces 
"Adventure Team" 


• MCS will accept total of 60 MAT UPC's 
(300 MILES) 


• In Michigan, we will accept unlimited MAT miles 
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MARLBORO COUNTRY STORE 
COUNTRY STORE ITEMS 


LOW 

T-Shirt (Red, Blue, Black) 

Bundle of T's 

Baseball Cap (Red, Black) 

Lighter 

Wallet 

Bandanna 

Harmonica 


MIDDLE 

Denim Shirt 
Dopp Kit 
Thermos 
BBQ Utensils 
Travel Bag 


HIGH 

Barn Jacket (Red) 
Denim Jacket 
Leatherman Utility 
Trail Blanket 
Swiss Army Watch 
Dart Board 
Pool Table 
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MARLBORO COUNTRY STORE 
POS/VISIBIL1TY 


MCS retail visibility will be designed to create awareness of the program, while inviting 
consumers to "Get the Miles". 


Bold exterior signage 

Objective: Create awareness of the program 
Interior cycle materials (OPM’s, B Headers) 

Objective: Encourage consumer participation in continuity program 

Objective: Generate trial/reward loyalty 

Specific programs designed to immediately reward purchase 
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MARLBORO COUNTRY STORE 
RETAIL PROMOTIONS 


Building upon the success of MAT, MCS will maximize purchase continuity over an 8 
month period (May - December) 


Consumers will save MCS miles to redeem for authentic Country Store gear 


3 Consumer Programs 

- May/June B4G1F 

- August 5 Packs w/Free T-Shirt 

- Oct 2 Pack TBD 


Extensive Retail Support 

- Displays 

- Catalogs 

- POS 

- Banners 

- Carton Graphics 
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MARLBORO COUNTRY STORE 
CARTON GRAPHICS 


On cartons from May - July 


Utilizes visual and copy to introduce MCS Program to carton buyers 


Red SP/FT 
Gold 100 SP/FT 
Medium KS/100 SP/FT 
Lights KS/100 SP/FT 
Menthol FF/LTS SP/FT 


Provides opportunity to order catalog via 1 800 MARLBORO or order form 
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MARLBORO COUNTRY STORE 
RETAILER REWARDS 


OBJECTIVE 

Encourage retailers to partner with PM, merchandise POS and distribute catalogs efficiently 
to smokers. 

STRATEGY 

Reward Retail Masters Accounts with MCS merchandise for exhibiting POS and supplying 
catalogs 

RATIONALE 

Provide ongoing awareness for MCS 
PROGRAM 

Three ways retailers can earn points: 

• Sign up points. Retailers get points when they sign up for program 

- before 7/1: 3,000 points 
-7/2-9/1: 1,000 points 

• POS points 

- various point values assigned to POS materials 

- POS elements verified by FSF who complete prepaid checklist and mail in 

• Catalog points 

- retailers display MCS catalogs with trackable ID codes 

- when consumers order from catalog, retailers (who stocked up on catalog) get 
1,000 points per order 
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MARLBORO COUNTRY STORE 
SALESFORCE PROGRAMS 


OBJECTIVE 

Motivate Sales Force and create excitement for Marlboro Country Store Program 
STRATEGY 

Send Country Store sales kit to all Sales and New York Representatives Pair Key NY 
Representatives with Field Sales Individuals 

RATIONALE 

• Visual/Easy to understand Program details 

• Promote teamwork 

PROGRAM 
Provide 
. Gift 

• Brochures 

• Country Store Week 

Gift - Validate the importance of individuals to the program. Send a denim jacket from 
the catalog. 

Brochures - Provide written details/reference for program. Visually focused (1 Sales/1 
Trade) 

Country Store Wee k - Pair non sales personnel with sales individuals. Have each 
team work the field for 3 days getting the retail environment ready with MCS POS. 


2005991^02 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 



MARLBORO COUNTRY STORE 
ADVERTISING PLAN 


ROP 

• Transition communication encouraging smokers to save up to 300 MAT miles for 
upcoming MCS gear 

• Launches w/o March 7 
PRINT 

• Targets LA-34 smokers, emphasis on YAM'S 

• Introductory ad breaks in June magazines (mid May retail) 

• Delivers catalog/catalog offer 
YAM’S books - catalog 

• Includes 1 800 MARLBORO 
OUTDOOR 

• MAY/JUNE: Introduce Marlboro Country Store 

• "Get the Gear" 

Call 1 800 MARLBORO 

• Blitz marketplace nationally 
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MARLBORO COUNTRY STORE 
DIRECT MAIL OBJECTIVES 


OVERALL 

• Build awareness 

• Encourage participation 


BY AUDIENCE 
MAT Gear Redeemers 
Other MAT Responders 
YAMS/YAFS 

Marlboro Non-Responders 25-44 
Competitive 25-44 


Reinforce positive experience 
Follow up 

Build image (year long) 
Maintain contact economically 
Build image/volume 
Test packing specific offers 
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1994 VAN PROGRAM OBJECTIVES 


• Build franchise 

• Increase visibility 

• Provide direct consumer contact 

• Generate names 

• Provide flexible FSF tool 


Van94 
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1994 VAN PROGRAM ELEMENTS 


• Free offer with Marlboro purchase 
- “show us your pack” 

• 406 customized Marlboro vans with County Store kiosks 

• 602 contracted sales promotion reps 

• Advance and day of POS 

• Name generation survey card 

• Direct mail follow up 

CALENDAR 

• Program runs May 2 - October 15 (24 weeks) 

• Section 51 also January - April (MAT) 

• Possible spring resort coverage March 4 - April 15 

• Off season vans also available for customized FSF use 


Van94 
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1994 VAN PROGRAM 


IMPROVEMENTS VS. 1993 

• More hands-on FSF/Powerforce involvement 

• Increased placement of advance POS 

• 5 back up vans (one per region) to minimize downtime 

• Computerized inventory tracking vs. manual ordering system 

• Full-time vs. part time market managers 

• Additional training sessions scheduled, including FSF 

• More timely database follow up with new names 

• Additional leave behind 2 pack lighter display 
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VAN PROGRAM GOALS 


1994 1993 (through 9/301 



Per Dav 

Total (MM1 

Per Dav 

Total (MM) 

Consumer contacts 

100 

4.6 

90 

4.1 

Incentives moved 

56 

2.6 

54 

2.5 

Cartons moved 

37.5 

1.7* 

35 

1.6* 

Total Surveys 

75 

3.5 

70 

2.9 

- New names 

60% 

2.1 

69% 

1.9 

- Marlboro 

82% 

2.8 

82% 

2.4 

- Competitive 

18% 

.6 

18% 

.5 


* Translates to 345MM sticks in 1994 and 318MM in 1993 
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1994 VAN PROGRAM INCENTIVES 



Disposable lighter 
Leather/brass key ring 


1 Carton 
Towel 

Softside lunch cooler 
Zippo lighter 


3 Packs 


Sunqlasses 

Cap 

Poker dice 


2 Cartons 


Zippo lighter/ashtray 
Duffle bag 
Windbreaker 


5 p a c k s 

T-shirt (2) 
Coleman lantern 
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CONSUMER RESEARCH GOALS 


MEASURE 

MCS GOAL 

MAT SITUATION 

AFTER 3 MONTHS 

CURRENT MAT 
SITUATION 

MCS Awareness among: 

• After 3 months match 

• Results 4 weeks ending 

• Results 4 weeks 


or exceed final MAT 

3/93 

ending 1/94 


levels 



- Total Smokers 

- 51.0% 

- 36.8% 

- 51.0% 

- YAS 

- 79.0% 

- 62.9% 

- 79.0% 

Marlboro Smokers 

- 83.1% 

- 68.4% 

- 83.1% 

- Non Marlboro Smokers 

- 35.6% 

- 24.5% 

- 35.6% 


MCS Participation among: 

• After 3 months match 

or exceed final MAT 

levels 

• Results 4 weeks ending 

3/93 

• Results 4 weeks 

ending 1/94 

Total Smokers 

- 18.4% 

- 15.1% 

- 18.4% 

- YAS 

- 31.0% 

- 31.8% 

- 31.0% 

Marlboro Smokers 

- 48.8% 

- 45.9% 

- 48.8% 

Non Marlboro Smokers 

- 3.9% 

- 3.2% 

- 3.9% 
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CONSUMER RESEARCH GOALS 


measure 

MCS GOAL 

PERFORMANCE 

AFTER MAT INTRO 

CURRENT 

SITUATION 

• 3MM Alternate Brand 
Purchasing among total 
smokers 

• After 3 months maintain 
at or below 7.1% 

• Levels declined 1.6 pts 

10.1% - 8.5% (Dec - April) 

• 7.1% 

• 3MM Alternate Brand 
Purchasing among 

YAS 

• After 3 months maintain 
at or below 7.0% 

• Levels declined 1.0 pt 

10.1%-9.1% (Dec-April) 

• 7.0% 

• 3MM "Growing in Popularity" 
among total smokers 

• After 3 months achieve 
at or above 23.5% 

• Levels increased 2.0 pts 

22.8% - 24.8% (Dec - April) 

• 23.5% 

• 3MM "Growing in Popularity" 
among 18-34 smokers 

• After 3 months achieve 
at or above 34.7% 

• Levels increased 5.3 pts 

32.6% - 37.9% (Dec - April) 

• 34.7% 


* 3MM ending Feb. ’94 
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RETAIL PENETRATION GOALS 


MEASURE 


MCSGOAL 


MAT EXPERIENCE 
RETAIL MASTER ACCOUNTS 


• Cumulative B4GIF Penetration 


• Cumulative POS Penetration 


• Achieve 60% in total accounts 
after 8 weeks 


• Achieve 75% in total accounts 
after 8 weeks 


• 86% represents level achieved 
by MAT Buy 2 Get 400 off 
promo after 8 weeks 


• 94% represents level achieved 
by MAT POS after 8 weeks 
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PHILIP MORRIS USA _ INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 


TO: Distribution DATE: January 13,1994 

FROM: Ashley O'Neil 

SUBJECT: Marlboro Country Store B4G1 F Pack Promotion 


OVERVIEW 


During May and June Marlboro will execute a national Country Store 
themed retail product promotion. This promotion will be part of the launch of 
the 1994 Country Store program. 16MM B4G1 F pack deals will be 
produced for this program for placement in both Retail Masters and Non- 
Retail Masters pack outlets. Each pack deal will contain a "Bonus Miles" 
offer where consumers can send away to get 25 MCS miles to get started. 

OBJECTIVES 

♦ To generate awareness/encourage participation in the Marlboro Country 
Store continuity program 

♦ To build Marlboro volume 

♦ To maintain a high visibility presence for MCS at retail 

PROGRAM DETAILS 


Timing: 

May 2 -July 1,1994 

Offer: 

B4G1F(16MM deals) 

Scope: 

National 

Penetration: 

Pack outlets 


Primary: Retail Masters accounts 
Secondary: Non-Retail Masters accounts 

Units: 

1.6 Billion 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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Marlboro B4G1F Elements Memo 
January 13, 1994 
Page 2 


PACKINGS 

Four Marlboro packings will be featured in the B4G1 F promotion: 

• Marlboro Red Box (40%) 

• Marlboro Lights Kings Box (30%) 

• Marlboro Lights 100's Box (20%) 

• Marlboro Medium Kings Box (10%) 

Sales reps are required to pre-book product based on the above 
noted mix of each packing, 

ALLOCATION 


Promotional allocations were based on each region's percent contribution to 
Marlboro's total volume and the requirement for Region 5 heavy-up 
promotion allocations. These calculations were based on a 85% 
participation level among all pack outlets. 

Product will be delivered to wholesalers in 4 shipments (25% of total 
regional allocation per shipment). Two weeks will separate each delivery 
date. 


April 18, 1994 
May 2,1994 
May 16,1994 
June 1,1994 

All promotional product will be produced in Richmond and assembled at 
Pre-Con. Complimentary product will be stickered identifying those packs 
as "Complimentary product, not for re-sale". Special Marlboro Country Store 
packaging has been produced for all promotional product. 

MATERIALS 


Three display sizes have been produced and allocated by region for this 
promotion. They are a 20 deal counter display, 40 deal floor display and 
100 deal floor display. 

Each display will come with a laminated sheet on a grommet chain, featuring 
each item from the catalog (not available in Kansas). Horizontal window 
posters and danglers will also be provided. 


Mari St B4G1F PackPronn 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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Marlboro B4G1F Elements Memo 
January 13, 1994 
Page 3 


Since multiple item offers are prohibited in Kansas, single item merchandise 
order cards have been produced for placement in a separate take one 
holder. 

• One display kit is required for each participating account. All POS (1 
laminated catalog sheet, 2 danglers, 2 posters) should be placed in 
each participating retail account. 

• All display kit orders are to be placed through PM Express 

All POS materials will be assembled into kits as follows: 

B4G1 F - 20 Deal Display 
PM Express Kit # 06301 
Midas #76559 (For Allocation! 

• 20 deal counter display 

• 1 laminated catalog sheet on chain 

• 2 danglers 

• 2 horizontal posters 

B4G1 F - 40 Deal Floor Display 
PM Express Kit# 06302 
Midas # 76560 (For Allocation! 

• 40 deal floor display 

• 1 laminated catalog sheet on chain 

• 2 danglers 

« 2 horizontal posters 

B4G1 F - 100 Deal Floor Display 
PM Express Kit# 06303 
Midas # 76562 (For Allocation) 

• 100 deal floor display 

• 1 laminated catalog sheet on chain 

• 2 danglers 

• 2 horizontal posters 

B4G1 F - 40 Deal Floor Display - Kansas 
PM Express Kit# 76563 
Midas # 76564 (For Allocation! 

• 40 deal floor display 

• 2 danglers 

» 2 horizontal posters 

• 200 MCS individual item order cards 

• 1 Take one holder for item order cards 


Mari St - B4G1F Pack Pro im 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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Marlboro B4G1F Elements Memo 
January 13, 1994 
Page 4 


B4G1 F- Military Repack Sleeve Kit 
PM Express Kit# 76567 
Midas # 76568 (For Allocation! 

• 120 Red Box sleeves 

• 90 Lights Kings Box sleeves 

• 60 Lights 100s Box sleeves 

• 30 Medium Kings Box sleeves 

• 300 Bonus Miles Offer inserts 

ALLOWANCE/TERMS 


FSFto ship display kits directly to retail only. Distributors will receive a 
$0.10 per carton off-invoice handling allowance. 

White promotional cartons will be coded as follows: 

PACKING B4G1 F PROMO CODE - NATIONAL 


Red Box 00AF 

Lights Kings Box 06MF 

Lights 100s Box 01 MF 

Medium Kings Box 27NF 

All promotional product will be assembled into 6M cases. 

No hand tax stamping allowance will be paid against this promotion. 

Since one of the primary objectives of this promotion is to introduce the 
Marlboro Country Store catalogs and enlist smokers into the program, 
promotional product must be merchandised on the temporary displays being 
produced for the promotion. Promotional product is not to be placed on 
other cigarette racks or merchandising areas. 

ORDERING INSTRUCTIONS 

The following provides wholesale delivery dates for promotional product and 
dates for orders. 

Product orders must be entered into the order entry system by: 

3/28/94 for delivery 4/18/94 

4/11/94 for delivery 5/2/94 

4/25/94 for delivery 5/16/94 

5/9/94 for delivery 6/1/94 

Display Kit orders must be ordered via the IVR system: 

Ordering begins 2/14/94 through 6/17/94 

Delivery begins 4/18/94 through 7/1/94 

MariStr B4G1F Pack Pro mo 


MILITARY CODES 

00AX 
06MX 
01 MX 
27NX 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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Marlboro B4G1F Elements Memo 
January 13, 1994 
Page 5 


TIMING DUE DATE 

Materials due PM Express April 4,1994 

MATERIAL QUANTITIES 


Jlam 

Quantitv 

POS # 

ElE 

Free Packs (1 per deal) 

16,000,200 

N/A 

N/A 

B4G1 F 1/2 Carton Sleeves /Deals! 





Quantity 

POS# 


Red Box Military repack sleeves 

18,000 

70757 

30 

Lights Kings Box repack sleeves 

13,500 

70758 

30 

Medium Kings Box repack sleeves 

4,500 

70759 

30 

Light 100s Box repack sleeves 

9,000 

70760 

30 

Red Box 

6,382,080 

70638 

60 

Lights Kings Box 

4,786,560 

70649 

60 

Medium Kings Box 

1,595,520 

70650 

60 

Lights 100s Box 

3,191,040 

70651 

60 

25 Bonus Miles/MCS Catalog 

16,000,200 

70639 

N/A 

Request Form Insert 




20 Unit Counter Display 

28,000 

70717 

1 

40 Unit Floor Display 

91,000 

70640 

1 

100 Unit Display 

21,500 

70718 

1 

Laminated Catalog Sheet 

140,500 

70720 

1 

Horizontal Window Poster 

281,000 

70641 

2 

Dangler 

281,000 

70642 

2 

Kansas Take One Holder 

1,300 

70740 

1 

Kansas Item Order Cards 

260,000 

70721 

10* 


* (est. 1300 participating 
pack outlets. 200 cards 
per outlet. 10 bundles of 
10 will be in each kit.) 


Mari Sr B4G1F Pack Pro mo 
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B4G1F PRODUCT ALLOCATION 


REGION 

TOTAL # 
D4G1F DEALS 

# 6M CASES 

RED BOX 
CASE CODE 
#QGAF 

# 6M CASES 
LIGHTS BOX 
CASE CODE 
#06 MF 

# 6M CASES 
LIGHT 100'S BOX 
CASER CODE 
#01 Mr 

# 6M CASES 
MEDIUM BOX 
CODE CODE 
#27 NF 







1 

3,040,200 

20,268 

15,201 

10,134 

5,067 

2 

3,199,800 

21,332 

15,999 

10,666 

5,333 

3 

2,719,800 

18,132 

13,599 

9,066 

4,533 

4 

3,040,200 

20,268 

15,201 

10,134 

5,067 

5 

3,955,200 

26,368 

19,776 

13,184 

6,592 






' | 

TOTAL 

15,955,200 

106,368 

79,776 

53,184 

26,592 

REGION 

TOTAL # 
B4G1F DEALS 

# 6M CASES 
RED BOX 

CASE CODE 
#0QA X 

# 6M CASES 
LIGHTS BOX 
CASE CODE 
#06MX 

# 6M CASES 
LIGHT 100’S BOX 
CASE CODE 
#01 MX 

# 6M CASES 
MEDIUM BOX 
CASE CODE 
#27 NX 







MILITARY REGION 1 

11,820 

16 

12 

8 

4 

MILITARY REGION 2 


9 

7 

4 

2 

MILITARY REGION 3 

9,210 

12 

9 

6 

3 

MILITARY REGION 4 

H _ Maram 

8 

7 

5 

2 

MILITARY REGION 5 

10,680 

15 

10 

7 

4 







I TOTAL 


60 

45 

30 

_ULl 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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NATIONAL B4G1F 

P.O.S. ALLOCATIONS ) 

REGION 

20 DEAL 

40 DEAL 

100 DEAL 


PM EXPRESS KIT #06301 

PM EXPRESS KIT #06302 

PM EXPRESS KIT #06303 






POS #76559 (for Allocation) 

POS #76560 (for Allocation) 

POS #76562(for Allocation) 

1 

5,320 

17,300 

4,056 

2 

5,600 

18,200 

4,270 

3 

4,760 

15,470 

3,630 

4 

5,320 

17.300 

4.056 

5 

7 000 

oo 7on 

t—f— , 1 

£ QQQ 

TOTAL 

28,000 

91,000 

21,350 


MILITARY ALLOCATION — B4G1F 

REGION # KITS - 100 DEAL DISPLAYS 


PM EXPRESS KIT #06303 

PM EXPRESS KIT #76567 





POS #76562(for Allocation) 

POS #76568 (for Allocation) 




1 

120 

40 

2 

66 

22 

3 

93 

31 

4 

66 

22 

5 

105 

35 

TOTAL 

450 

150 


KANSAS P.O.S. ALLOCATIONS | 


#KITS 



PM EXPRESS KIT #76563 



P/F 10 



POS #76564 (for Allocation) 





KANSAS 

1300 



Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 








RETAIL PROMOTION FA( 

Promotion Description: Marlboro Country Store B4G1F _ 

Field Dates: May 2, 1994 to July 1, 1994 _ 


SHEET 


i "lUL 

Marlboro 


OBJECTIVE/ALLOCATION RATIONALE: 

Generate awareness and encourage participation in the Marlboro Country Store eontinuiity 
program. To build Marlboro volume and maintain a high visibility presence for MCS at retail. 
Allocations are based on Region 5 strategies, region contribution to Marlboro sales and total retail 
pack outlets. 


Geographic Scope [S3 National □ Key Markets/Sections: □ Excluded Markets: 

SPECIAL INSTRUCTIONS : Promotional product is alloacted in the following percentages; Marlboro 
Red Box Kings - 40%, Marlboro Lights Box Kings - 30%, Marlboro Lights Box 100's - 20%, 

Marlboro Medium Box Kings - 10%. Sell-in must incorporate these percentages as shown on the 
pre-book form. 

50% of the product allocation will be available for the first delivery date of 4/18/94. Please order 
no more than half of your allocation by 3/28/94 and your remaining product allocation can be 
shipped on any of the remaining dates. 


□ Acct. Specific 


□ Afro American 

□ Asian 


lie_ E3 Carton 300+ _ IS Pack 100+ _ 

Suggested CPW Suggested CPW 

Com. H Drugstores □ Grocery □ HotetOgar □ Liquof □ Mega (800CPW+) □ Supermarkets 

Conv. Gas 8 Gas □ Hispanc □ Indian (Tax Exempt) □ Mass March. □ Other 


Military Participation: EJYes □ No Military Display Quantity: 450 


PRECON ASSEMBLY: E3 Yes □ No 

Participating Brand Styles: □ Family (S/R Discretion) ES Packing Specific 

Marl Red Bx Ks -00AF (cs code) Marl Lts Bx Ks - 06MF (cs code) 
Marl Med Bx Ks-27NF (cs code) ^ Marl Lts Bx Is-OIMF (cs code) 


SLEEVED B BANDEDD 
Sleeve UPC #s: 
85s: 0-28200-1 91 30 

100s: 0-28200-19131 _ 

85s:_ 

100s: 


PRODUCT REQUIREMENTS: 

Product Discount $_ 

„ , x Red Bx: (1.5 cu ft) 17 3/8 x 12 9/16 x 11 3/4 

Product - 

Case Cube Lt Bx: < 1 - 6 eu 18 1/16 * 12 11/12 x 11 3/4 

Dimensions: Lt 1's Bx: (1.8 cu ft) 21 1/16 x 12 11/16 x 11 3/4 

Md Bx: (1.6 eu ft) 18 1/16 x 12 11/12 x 11 3/4 


Case Size: EJSM Ql2M 


Weight: 

Tie: 


Rd Bx: 

22.5 

lbs. 

85s: 

85s: 

Lt Box: 

22.0 

lbs. 

100s: 

100s:' 

Lt 1's Bx: 

26.0 

lbs. 

85s: 

" 85s:' 

Md Bx: 

22.0 

Ibs7 

100s: 

100s:" 


PRODUCT HANDLING, HAND STAMPING AND TAX ALLOWANCES: 

Handling Allowance: H Yes DNo $.10 per carton _ Off Invoice: E3 Yes □ No 

Hand Stamping: QYes HNo _ Off invoice: □ Yes E3 No 

SECTION OFFICE TO REQUEST TAX MONEY FROM RICHMOND 


PRODUCT ORDERING: 

Product Order Period: 3-28-94 

Product Delivery Dates: 4-18-94 


4-11-94 

5-2-94 


4- 25-94 

5- 16-94 


5- 9-94 

6- 1-94 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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1 POS ORDERING INFORMATION: 



PMExpress Kit 


100 Deal Display Kit 

40 Deal Display Kit 

20 Deal Display Kit 

40 Deal Kit - Kansas 



100 Deal Floor Display 

40 Deal Floor Display 

20 Deal Counter Display 

40 Deal Floor Display 



2 - Posters 

2 - Posters 

2 - Posters 

2 - Posters 

Kit Components: - 


2 - Danglers 

2 - Danglers 

2 - Danglers 

2 - Danglers 

1 

• Laminated Catalogue 

1 ■ Laminated Catalogue 

1 ■ Laminated Catalogue 

200 MCS Order Cards 



on a chain 

on a chain 

on a chain 

1 - Take One Holder 



PMExpress Display Kit #: 

06303 

06302 

06301 

76563 

Kit Order Dates: (From-To) 

2/14/94 - 6/7/94 

2/14/94 - 6/7/94 

2/14/94 - 6/7/94 

2/14/94 - 6/7/94 

Kit available in Reid: 


4/18/94 - 7/1/94 

4/18/94 - 7/1/94 

4/18/94 • 7/1/94 

4/18/94 - 7/1/94 

POS #: (For Field 
MIDAS Allocation only) 


76562 

76560 

76559 

76564 

MIDAS P/F: 


1 

1 

1 

1 

PMExpress Kit Dimensions 

Length: 46 1/4" 

42 1/4" 

26" 

42 1/4" 

Width: 


33 1/4" 

26 1/2" 

19" 

26 1/2" 

Height: 


2 1/4” 

2 1/4” 

2 1/4" 

2 1/4" 

Weight: 






(Exauoes product) 





Assembled Display 

Depth: 

10 3/4" 

10 3/4" 

12 1/4" 

10 3/4" 

Width: 


22 1/2" 

15 3/8" 

14 1/2" 

15 3/8" 

Height: 


57 1/4" 

55 1/4" 

16 1/4" 

55 1/4" 

UPC Code: 






# Deals/Display: 


100 

4 0 

20 

4 0 

# Deais/Back Up: 


0 

0 

0 

0 

# Product Ctns: 


5 0 

20 

10 

20 







PAYMENTS: 






Payment To 

Pi?J?.l9Y/ltem (Retailer/Distributor) 

N/A 

Promo Code 

Payment 







1 MEDIA SUPPORT: H Yes □ No Media 

Advertisement OnlyD Media Advertisement and Offer 

* Offer 
□ Coupon 


Vehicle 

Circ. 

Value 

UPC # 

□ Product Offer 






H Incentive 






□ Sweepstakes 






□ Other 







_ 






Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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HteTEC-riLC 


RETAIL PROMOTION FACT SHEET 

Promotion Description: Marlboro Country Store B4G1F - MILITARY _ 

c ield Dates: May 2, 1994 to July 1, 1994 


Marlboro 



□ Acct. Specific_ B Carton_ IS Pack_ 

Suggested CPW 

□ Airo American □ Corw □ Drugstores □ Grocery □ HotetCigar □ Upjor □ Mega (BOO CPW+) 

□ Asian □ Ccrw Gas □ Gas □ Hisoamc □ Indan (Tax Exempt) □ Mass March. □ Cther 


Suggested CPW 
□ Supermarkets 


Military Participation: B Yes □ No 


PRECON ASSEMBLY: BYes □ No 

Participating Brand Styles: □ Family (S/R Discretion) B Packing Specific 

Marl Red Bx Ks - OOAX (cs code) Marl Lts Bx Ks . 06MX (cs code) 
Marl Med Bx Ks- 27NX (cs code) Marl Lts Bx Is- 01MX (cs code) 


Military Display Quantity: 450_ 


SLEEVEDB BANDED □ 


Sleeve UPC #s: 
85s: 0-28200-19130 
100s: 0-28200-19131 

85s:_ 

100s: 


PRODUCT REQUIREMENTS: 

Product Discount $_ 

Product Rd Bx: (1.S cu ft) 17 3/8 x 12 9/16 x 11 3/4 

Case Cube Lt Bx: (1.6 cu ft) 18 1/16 x 12 11/12 x 11 3/4 

Dimensions: Lt Vs Bx: (1.8 cu ft) 21 1/16 x 12 11/16 x 11 3/4 

Md Bx: (1.6 eu ft) 18 1/16 x 12 11/12 x 11 3/4 


Case Size: E36M II312M 




Weight: 

Tie: 


Rd 

Bx: 

22.5 

lbs. 

85s: 

85s:_ 

Lt 

Bx: 

22.0 

lbs. 

100s: 

1 00s/ 

Lt I's 

Bx: 

26.0 

lbs. 

85s: 

85s:' 

Md 

Bx: 

22.0 

lbs. 

100s: 

100s:" 


PRODUCT HANDLING, HAND STAMPING AND TAX ALLOWANCES: 

Handling Allowance: □ Yes B No_ Off Invoice: □ Yes 53 No 

Hand Stamping: □ Yes B No _ Off Invoice: □ Yes B No 

SECTION OFFICE TO REQUEST TAX MONEY FROM RICHMOND 


PRODUCT ORDERING: Regions will provide shipping lists to Dee Smith/NYO 

Product Order Period: _ 3/28/94 _ 5/9/94 _ 

Product Delivery Dates: _4/1 8/94_5/31/94_ _ 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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POS ORDERING INFORMATION: 

PMExpress Kit 100 Deal Display Kit Repack Sleeve Kit 



100 Deal Floor Display 

120 Rd Box Sleeves 




2 • Posters 

90 Lt Bx Ks Sleeves 


Kit Components: - 


2 - Danglers 

60 Lt Bx 1's Sleeves 



• LaminateO Catalogue 

30 Md Bx Ks Sleeves 




on a chain 

300 Bonus Miles 



— 


Offer Inserts 


PMExpress Display Kit #: 

06 3 03 

76567 


Kit Order Dates: (From-To) 

2-14-94 

2-14-94 


Kit available in Reid: 


6-17-94 

6-17-94 


POS #: (For Field 
MIDAS Allocation only) 


76 562 

76566 


MIDAS P/F: 


1 

1 


PMExpress Kit Dimensions | 

Length: 46 1/4" | 

Width: 


33 1/4" 



Height: 


2 1/4” 



Weight: 





EXCLUDES PRCOUCT) 




Assembled Display 

Depth: 

10 3/4" 



I Width: 


22 1/2" 



Height: 


57 1/4" 



UPC Code: 





# Deals/Display: 


100 



# Deals/Back Up: 


0 



# Product Ctns: 


5 0 








PAYMENTS: 

Payment To 

DigplaV/Jtem (Retailer/Distributor) Er.<?nv? 

N/A 

Code Pavment 







MEDIA SUPPORT: BJ Yes □ No Media 

Advertisement OnlyD Media 

Advertisement and Offer H* 

‘-.PlfSI 

□ Coupon 


Vehicle 

Clrc. Value 

UELQ_a 

□ Product Offer 





S3 Incentive 





1 □ Sweepstakes 





I □ Other 











Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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MARLBORO COUNTRY STORE 
BUY FOUR GET ONE FREE 
PRE-BOOKING FORM 


CS-Pre 


Marlboro Country 
Store Logo 


STORE NAME: 


ADDRESS: 


CITY/STATE/ZIP: 


CUSTOMER#: 


SUPPLIER NAME: 


ADDRESS: 


CITY/STATE/ZIP: 


ATTN: 


Check Box 



B4G1F Cartons 

- 2 Deals per Carton 



- 1 

For Desired 

Marlboro Red 

Marlboro Lights Marlboro Lights 

Marlboro Medium 

Total Cartons 

Total Invoiced 

Quantity and 

Box Kinas 

Box Kinas 

Box 100's 

Box Kinas 

8 Pack Units 

Cartons Per Order 

Packing Mix 


Kinos 

100's 

Kings 

100's 


4 

3 

2 

1 

8 

2 

6.4 

1 .6 


8 

6 

4 

2 

1 6 

4 

12.8 

3.2 


12 

9 

6 

3 

24 

6 

19.2 

4.8 


16 

12 

8 

4 

32 

8 

25.6 

to 


20* 

IS* 

10* 

5* 

40* 

to* 

32* 

6 * 


24 

18 

12 

6 

48 

1 2 

38.4 

9.6 


28 

21 

14 

7 

56 

1 4 

44.8 

11.2 


32 

24 

16 

8 

64 

1 6 

51.2 

12.8 


36 

27 

18 

9 

72 

1 8 

57.6 

14.4 


40* 

30* 

20* 

10* 

30* 

«•&* 

6 4* 

16* 


♦These quantities could be Invoiced as full cartons, ] 


Authorized Signature 


PM Signature 


Dat© Pra-booked 


white-supplier 


yellow-retailer 


pink-store delivery copy 


golden rod-PM Rep copy 


Page 1 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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PHILIP MORRIS USA 


120 PARK AVENUE, NEW YORK, NY 10017-5592 


TO: 

FROM: 

SUBJECT: 


OVERVIEW 

The Marlboro Country Store promotion is being supported with a wide variety of Point of 
Sale materials. The individual pieces have been designed to provide strong impact and 
visibility at retail. The materials should be placed in early May and replaced as 
necessary throughout the promotion period. 

It is critical that the field sales force order this program since catalogs will 
be available through this program and not through the B4G1 F program. 


OBJECTIVES 

♦ Create awareness and talk value for Marlboro Country Store 

• Extend advertising imagery to the retail environment during the launch period 


PROGRAM DETAILS 

Timing: 5/2/94-7/1/94 

Scope: National 

Penetration: Retail and Non Retail Master Accounts 


ALLOCATION 

Exhibit A details Regional, Military and Kansas allocations. 


MATERIALS 

Exhibit B details how the POS materials are assembled into Kits. The materials are: 

Banner Two sizes are available. Both banners are 2 color items. (3’x 9' 

and 3’ x 4’). 

Pennant Rope The rope is 60' in length and has 32 flags. The rope can be 

placed inside as weil as outside. 

OHPMs 4 ft-non lit (13-7/16" x 31-9/16") 

6 ft - non lit (13-7/16" x 40-15/16") 

8 ft - non lit (13-7/16" x 63-7/16") 

2 ft - lit (17-1 /4"x 25-3/8") 

Rearlit Signage - lit (13-7/8" x 40-7/8") 



Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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New Retrofit - lit (16-15/16" x 45-7/16") 

Version III (12-3/32" x 42-25/32") 

Southland (12-3/32" x 32-1 /4") 

Carton Rack Fixture Vision 2000 (8" x 24.719") 

System 2000 1' (7-3/4" x 11 -5/8") 

System 2000 2' (7-3/4" x 23-5/8") 

B Headers/B Strips All B headers are 6’ wide (4-15/32" x 13-5/8"). All B strips are 10’ 

wide with perforations that adapt to the 6 and 8 wide strips (1- 
1/4" x 22-11/16"). 

Mobile Two visuals have been designed for multiple placement in an 

account. One mobile is in the shape of the barn jacket (24" x 
30") while the second is in the shape of the gear bag (24" x 24"). 

Poster Three different visuals have been designed for multiple 

placement in an account. One poster features the Swiss Army 
Watch, another features the Denim Shirt, while the another 
features the collage with a "GET THE GEAR" message (21" x 
15"). 

Counter Balance Two sizes are available: a small size (19-1/2" x 32-3/4") and a 

large size (30-3/4" x 50-3/4"). 

Change Mat One size is available (10-1/2" x 15"). 

Take One Box The take one box has a semi permanent base with a board stock 

riser card. The riser card features a telephone number (1-800- 
577-3777) that retailers call to order more catalogs (11-3/4" x 7- 
5/8" x 7-1/4"). 

Catalogs Coded Catalogs are ordered for Retail Master Accounts and non 

coded catalogs are ordered for non Retail Master Accounts. 
Catalogs issued to retail master accounts have an OCRA code 
that links an order back to the store where the consumer picked 
up the catalog. See the Retailer Rewards Elements memo for 
program details. 


ORDERING INSTRUCTIONS 

Orders must be entered into the order entry system accordingly: 

Order Dates: 3/1 /94 - 6 / 17/94 

Available in Field: 4 / 18/94 - 7 / 1/94 

Promotion Start Date: 5 / 2/94 


MATERIALS TIMING 

Materials due at PMExpress by 4/4/94. 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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MARLBORO COUNTRY _ /RE POS ALLOCATION 
EXHIBIT A 



POS# 

Alloc# 

Kit# 

Reg 1 

Reg 2 

Reg 3 

Reg 4 

Reg 5 

Military 

Kansas 

Total 


Description 




(20%) 

(24%) 

(20%) 

(20%) 

(16%) 





Retail Masters POS Kit 

NA 

76575 

76574 

15,000 

18,000 

15,000 

15,000 

12,000 

0 

0 

75,000 ■ 


Non Retail Masters POS Kit 

NA 

76573 

76606 

15,000 

18,000 

15,000 

15,000 

12,000 

0 

0 

75,000 3 ' 


Kansas POS Kit 

NA 

76671 

76670 

0 

0 

0 

0 

0 

0 

1,300 

1,300 


Military POS Kit 

NA 

76674 

76673 

200 

200 

200 

200 

200 

1,000 

0 

1,000 


Hanging Mobile Kit (Jacket&Bag) 

70729 

70729 

76607 

7,970 

9,564 

7,970 

7,970 

6,376 

150 

0 

40,000 


Counter Balance Overlay Small 

70736 

70736 

76572 

4,000 

4,800 

4,000 

4,000 

3,200 

0 

0 

20,000 


Counter Balance Overlay Large 

67427 

67427 

76571 

3,980 

4,776 

3,980 

3,980 

3,184 

100 

0 

20,000 


OHPM 4 ft Non Lit 

70733 

70733 

76608 

983 

1,180 

983 

983 

786 

85 

0 

5,000 


OHPM 6 ft Non Lit 

70734 

70734 

76609 

7,968 

9,562 

7,968 

7,968 

6,374 

160 

0 

40,000 


OHPM 8 ft Non Lit 

70735 

70735 

76610 

9,983 

11,980 

9,983 

9,983 

7,986 

85 

0 

50,000 


3' x 4' Banner 

70722 

70722 

76603 

7,980 

9,576 

7,980 

7,980 

6,384 

100 

0 

40,000 


3' x 9' Banner 

70723 

70723 

76604 

3,990 

4,788 

3,990 

3,990 

3,192 

50 

0 

20,000 


Pennant-Rope 

70724 

70724 

76605 

2,970 

3,564 

2,970 

2,970 

2,376 

150 

0 

15,000 


Take One Box - Deluxe 

70725 

76612 

76611 

4,540 

5,448 

4,540 

4,540 

3,632 

0 

0 

22,700 

Catalogs-Deluxe Coded (box of 50 cat) 

70743 

76614 

76613 

27,000 

32,400 

27,000 

27,000 

21,600 

0 

0 

135,000 , 

■tS > 

Catalogs-Deluxe Non Coded (box of 50 cat) 

70742 

76616 

76615 

10,600 

12,720 

10,600 

10,600 

8,480 

0 

0 

53,000 7 

, T 

System 2000 Single Header 1' Lit 

67414 

67414 

76649 

5,000 

6,000 

5,000 

5,000 

4,000 

0 

0 

25,000 


System 2000 Single Header 2' Lit 

67428 

67428 

76650 

4,000 

4,800 

4,000 

4,000 

3,200 

0 

0 

20,000 


V2000 Carton Header Lit 

67413 

67413 

76651 

260 

312 

260 

260 

208 

0 

0 

1,300 


OHPM Version IB Lit 

67415 

67415 

76652 

1,200 

1,440 

1,200 

1,200 

960 

0 

0 

6,000 


OHPM Rearlit Signage Lit 

67416 

67416 

76653 

375 

450 

375 

375 

300 

0 

0 

1,875 


OHPM New Retrofit Lit 

67417 

67417 

76654 

200 

240 

200 

200 

160 

0 

0 

1,000 


OHPM 2 ft Lit 

67418 

67418 

76655 

200 

240 

200 

200 

160 

0 

0 

1,000 


OHPM - Southland 

67493 

67493 

76672 

1,000 

1,200 

1,000 

1,000 

800 

i •* • H, 

0 

; t_ , > No 

0 

Hr. "V-' 

5,000 

? l * l>0 








2; 
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MARLBORO COUNTRY STORE POS KIT INFORMATION 
EXHIBIT B 


Dimension Inc Trim 



POS# 

ALLOC # 

KIT# 

QUANTITY 

(HXL) 

RETAIL MASTERS KIT 

Take one Box-Deluxe 

70725 

76575 

76574 

75,000 

11-3/4" x 7-5/8" x 7-1/4" 

Window Poster-Collage 

70726 

76575 

76574 

150,000 

21"x15" 

Window Poster-Denim Shirt 

70727 

76575 

76574 

150,000 

21” x15" 

Window Poster-Watch 

70728 

76575 

76574 

150,000 

21"x 15" 

Static Cling 2 sided 

67426 

76575 

76574 

75,000 

4-15/32" x 13-5/8" 

Change Mat 

70730 

76575 

76574 

75,000 

10-1/2" x 15" 

B Header (6 wide) 

70731 

76575 

76574 

75,000 

4-15/32" x 13-5/8" 

B Strip (6/8/10 wide) 

70732 

76575 

76574 

225,000 

1-1/4" x 22-11/16" 

Catalog-Deluxe Coded (2 bxes of 50 cat) 

70743 

76575 

76574 

75,000 

NA 


NON-RETAIL MASTERS KIT 


Take one Box-Deluxe 

70725 

76573 

76606 

75,000 

11-3/4" x 7-5/8" x 7-1/4" 

Window Poster-Collage 

70726 

76573 

76606 

150,000 

21"x15" 

Window Poster-Denim Shirt 

70727 

76573 

76606 

150,000 

21"x 15" 

Window Poster-Watch 

70728 

76573 

76606 

150,000 

21"x 15" 

Static Cling 2 sided 

67426 

76573 

76606 

75.000 

4-15/32" x 13-5/8" 

Change Mat 

70730 

76573 

76606 

75,000 

10-1/2" x 15" 

B Header (6 wide) 

70731 

76573 

76606 

75,000 

4-15/32" x 13-5/8" 

B Strip (6/8/10 wide) 

70732 

76573 

76606 

225,000 

1-1/4" x 22-11/16" 

Catalog-Deluxe Non Coded (2 bxes of 50 cat) 

70742 

76573 

76606 

75,000 

NA 

KANSAS KIT 

Take one Box-Deluxe 

70725 

76671 

76670 

12300 

11-3/4" x 7-5/8” x 7-1/4" 

Window Poster-Collage 

67494 

76671 

76670 

2,600 

21"x 15" 

Window Poster-Denim Shirt 

67495 

76671 

76670 

2,600 

21"x15" 

Static Cling 2 sided 

67498 

76671 

76670 

1,300 

4-15/32" x 13-5/8” 

Change Mat 

67499 

76671 

76670 

1/300 

10-1/2" x 15" 

B Header (6 wide) 

67496 

76671 

76670 

1/300 

4-15/32" x 13-5/8" 

B Strip (6/8/10 wide) 

67497 

76671 

76670 

3,900 

1-1/4" x 22-11/16" 

Banner 3' x 4' 

67500 

76671 

76670 

1/300 

3' x 4' 

Mobile - Bam Jacket 

67501 

76671 

76670 

1/300 

24" x 36" 

Merchandise Cards (200 cards) 

70721 

76671 

76670 

1300 

NA 

MILITARY KIT 

Take one Box-Deluxe 

70725 

76674 

76673 

1.000 

11-3/4" x 7-5/8" x 7-1/4" 

Window Poster-Collage 

70726 

76674 

76673 

2,000 

21"x15" 

Window Poster-Denim Shirt 

70727 

76674 

76673 

2,000 

21"x15" 

Window Poster-Watch 

70728 

76674 

76673 

2,000 

21"x15" 

Static Cling 2 sided 

67426 

76674 

76673 

1,000 

4-15/32" x 13-5/8" 

Change Mat 

70730 

76674 

76673 

1,000 

10-1/2" x 15" 

B Header (6 wide) 

70731 

76674 

76673 

1,000 

4-15/32" x 13-5/8" 

B Strip (6/8/10 wide) 

70732 

76674 

76673 

3,000 

1-1/4" x 22-11/16” 

Catalog-Deluxe Non Coded (2 bxes of 50 cat) 

67504 

76674 

76673 

1,000 

NA 

ADDITIONAL POS 

Counter Balance Overlay Sm 

70736 

70736 

76572 

20,000 

19-1/2" x 32-3/4" 

Counter Balance Overlay Lg 

67427 

67427 

76571 

20,000 

30-3/4" x 50-3/4" 

Hanging Mobile-Barn Jacket 

70729 

70729 

76607 

40,000 

24" x 30" 

Hanging Mobile-Gear Bag 

67461 

70729 

76607 

40,000 

24”x 24” 

OHPM - 4 ft 

70733 

70733 

76608 

5,000 

13-7/16”x31-9/16" 

OHPM - 6 ft 

70734 

70734 

76609 

40,000 

13-7/6" x 40-15/16" 

OHPM - 8 ft 

70735 

70735 

76610 

50,000 

13-7/16" x 63-7/16" 

3X4 Banner 

70722 

70722 

76603 

40.000 

3'x 4’ 

3X9 Banner 

70723 

70723 

76604 

20,000 

3'x9' 

Pennant Rope 

70724 

70724 

76605 

15,000 

60' L 32 flags 

Take one Box-Deluxe 

70725 

76612 

76611 

22,700 

11-3/4" x 7-5/8” x 7-1/4" 

Catalog-Deluxe Coded (bx of 50 cat) 

70743 

76614 

76613 

135,000 

NA 

Catalog-Deluxe Non Coded (bx of 50 cat) 

70742 

76616 

76615 

53,000 

NA 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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MARLBORO COUNTRY STORE POS KIT INFORMATION 
EXHIBIT B 



POS# 

ALLOC# 

KIT# 

QUANTITY 

Dimension Inc Trim 
(HXL) 

PM FIXTURE GRAPHICS 

System 2000 Single Hdr 1' 

67414 

67414 

76649 

25,000 

7-3/4" x 11-5/8" 

System 2000 Single Hdr 2' 

67428 

67428 

76650 

20,000 

7-3/4" x 23-5/8" 

V2000 Carton Header (Lit) 

67413 

67413 

76651 

1,300 

8" x 24.719" 

OHPM - Version HI (Lit) 

67415 

67415 

76652 

6,000 

12-3/32" x 42-25/32" 

OHPM - Reariit Signage (Lit) 

67416 

67416 

76653 

1,875 

13-7/8" x 40-7/8" 

OHPM - New Retrofit (Lit) 

67417 

67417 

76654 

1,000 

16-15/16" x 45-7/16" 

OHPM -2 ft (Lit) 

67418 

67418 

76655 

1,000 

17-1/4" x 25-3/8" 

OHPM - Southland 

67493 

67493 

76672 

5,000 

12-3/32x32-1/4 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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MCS CARTON PICTORIAL 







Get The Gear 




CALL 1-8O0-IV1ARLBORO (1-800-637-5267) OR SEE INSIDE CARTON FOR DETAILS. 


tr90S98Ttr0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 









FREE MCS CATALOG ORDER FORM 
(PRINTED ON INSIDE OF CARTON) 


SEND IN THIS CARD. AND WE’LL 
SEND YOU THE WHOLE STORE. 

Jusl fill out (lie card on the right. Send it in. And well 
send you the Marlboro Country Store Catalog for free. 

From jackets to shirts, hats to bags, we’ve got the 
gear that’s made right. And made to look great while it 
gets the job done. 

So, start saving the miles now. And get the gear for 
the great wide open. 

For more information, call 1-800MARLB0R0 
(1-890-627-52671 


i i 

| Send me a Free Marlboro Country Store Catalog. j 

I Ibis oiler is good only in the US and is open lo smokers who are 21 years ol age or older. Limit one request per household. Catalog I 

1 ofler is void to residents ol Kansas and where otherwise prohibited. Postage and handling will be required with all Gear merchandise 1 

1 orders. Catalog requests must be received fay November 1,1994. Allow 4 6 weeks lor catalog delivery. Not responsible (or lost, lale, 1 

! misdirected, mutilated or postage due mail. Ho facsimiles accepted 1 

I By participating in this oiler and signing below, I certify that I am a cigarette smoker, 21 years ol age or older. I am also willing to I 

I receive free cigareltes and branded incentives in Ihe mail, subject lo applicable stale and federal law. j 


Signature ... . 

Date of Birth 


(Requited) 


(Required) 

UUUtsMs. . .. . 

. Home Phone 1 

i 

Address 

City 

Slate 

... ZIP ... . _ 


I What is your regular brand ol cigarettes—that is, Ihe brand you smoke most ollen?_I 

| (Brand) . 

i Mail to: MARLBORO COUNTRY STORE Offer ! 

| P.0. Box 778848, Woodside, NY 11377 J 

i-1 


S90S98Itk02 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 




PHILIP MORRIS USA 


_ INTER-OFFICEE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 


To: Distribution Date: February 24, 1994 

From: Doron Stern 

Subject: MARLBORO COUNTRY STORE 
CARTON PICTORIAL PROGRAM 


In support of our effort to encourage participation in, and build excitement for the 
Marlboro Country Store Promotion, Marlboro cartons in June and July will depict 
a Marlboro Country vista on their back panels. The pictorial will feature an offer to 
receive a free Marlboro Country Store catalog by either calling 
1-800-MARLBORO or sending in a completed order form printed on the inside of 
the carton. 

Objectives 

- Stimulate participation in MCS promotion among carton buyers, 
especially in the supermarket environment where POS is traditionally 
discouraged. 

- Build excitement for MCS program by creating talk value among consumers 
and retailers. 

- Reinforce link between MCS promotion and mainline "Country" theme. 

Timing 

Approximately June-July. Exact dates will vary by account type and packing. 

Produc t 

All Marlboro packings excluding 25's and Ultra Lights. 

Quantity 

About 96MM cartons between June and July 

MCS Catalog Offe r 

The MCS carton graphic provides consumers two ways of obtaining a free MCS 
catalog; calling 1-800-MARLBORO or sending in an order form. The order form 
will be printed on the inside of the carton and includes space for the smoker's 
regular brand and his signature as well as ordering information. 

DS/nr 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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DISTRIBUTION 

F. Alfieri 

B. Anderson 

R. Anise 
D. Beran 

D. Berenson 

S. Bowers 

I. Broeman 
R. Bucciarelli 

K. Bunte 

M. Buonaventura 

R. Camisa 

G. Cardillo 

L. deSimone 
K. Daragan 

B. Dorr 

M. Duane 

K. Eisen 

N. Ellis 

P. Fernandez 

S. Fetzer 

E. Gawronski 
E. Gee 

M. Gennaro 

J. Gilbert 

L. Glennie 

J. Green 
V. Han 

H. Harwood 
S. Horton 

K. Howe 

R. Huckfeldt 

S. Jannetta 

C. Johnson 

D. Keane 

R. King 

D. Laska 

S. LeVan 

B. Lewis 

S. Lizza 

N. Lund 

M. Mahan 

J. Mansmann 

C. McAuliffe 

T. McGovern 

K. McMahon 
M. Meade 

E. Merio 

L. Mertz 
R. Mikulay 

D. Moody 

M. Moore 
J. Morgan 


Source: 


K. Mulligan 
J, Murphy 
V. Murphy 

B. Neidle 
J. Nelson 
T. Nelson 
S. Norris 
V. Occhiuto 
A. O'Neil 
N. Parmet 
A. Patterson 
G. Plaia 

D. Potter 

S. Piskor 
J. Raporte 
N. Recine 
Y. Robinson 

T. Ryan 
M. Saine 
T. Saloun 
M. Salzman 
S. Sampson 
R. Schmid 

M. Schroeder 
M. Schumann 

C. Schwab 

A. Schwartz 
J. Severino 
R. Simons 

D. Smith (Dee) 

J. Spector 

D. Stern 

R. Stirlen 

S. Strausser 
V. Strychack 
M. Szymanczk 
J. Taylor 

L. Theaman 
J. Thomas 

F. Thooho 

J. Trojanowski 
C. Tucker 

B. Turo 
V. Valenti 

J. VanderPutten 
S. Vasquez 
A. von Germeten 

M. Waldman 

G. Walsh 
R. Webster 
R. Whalen 
L. Wexler 
R. Wilhelm 


LB Co. 

L. Boggs 

M. Copus 
T. Cutler 
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T. Ebbole 
K. Gibbs 
M. Stone 
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PHILIP MORRIS USA 


_ INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 


To: 

From: 

Subject: 


Distribution 


Doron Stern 



Date: March 10, 1994 


MARLBORO COUNTRY STORE 
MICHIGAN COMMUNICATION PROGRAM 


A Marlboro Country Store communication effort will be launched in Michigan 
during March and April with the purpose of informing residents that they will be 
able to use an unlimited number of MAT miles (compared to the 300 miles 
limit for the remainder of the country) in order to redeem MCS Gear. The program 
will be executed via ROP, Direct and at retail. 

BACKGROUND 

Due to an increase in the excise tax in Michigan, we expect inventory of MAT 
product to appear at retail in Michigan as late as June, following the introduction 
of the Marlboro Country Store Program. The fact that this inventory will feature 
Adventure Team miles rather than Country Store miles may discourage 
consumers to purchase Marlboro cigarettes. To this end, we will make a special 
allowance for residents of Michigan and honor an unlimited number of MAT miles 
for Country Store gear redemption. 


ROP 

Newspaper advertising will drop in Michigan w/o March 7 as part of a national 
teaser program announcing the introduction of the Marlboro Country Store. 
Unlike national copy, Michigan advertising will not stipulate a limit of 300 MAT 
miles as a redemption constraint for Country Store gear. 


DIRECT 


In April, smokers living in Michigan will receive a flyer in their Marlboro Country 
Store mailing. The flyer will serve to inform Michigan smokers that the 300 MAT 
mile limit found in the Country Store catalog order forms does not pertain to them. 


RETAIL 

In early April a communication program will be launched sit retail informing 
retailers and consumers that Michigan residents can redeem an unlimited 
number of MAT miles for Country Store merchandise. 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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March 10, 1994 
Page 2 


TIMING: 


ELEMENTS: 


Communication at Retail 
April 4, 1994 



Mn 

PQS# 

P/F 

Total 

Qtv 

Retailer 

letter 

67467 

1 

9,228 

Poster 

67466 

2 

15,076 

Counter 

Card 

67468 

1 

7,538 

Tear 

Pad (100 Sheet) 

67485 

1 

7,538' 


PLACEMENT/ 

ALLOCATION: Materials will be forced shipped to Michigan 

accounts via U.P.S. All Michigan accounts 
(9,228) will receive the retailer letter. Pack 
accounts (7,538) will also receive the POS 
elements -- posters, countercard with tear pad -- 
in addition to the retailer letter. 


FSF PARTICIPATION: The FSF in Michigan will ensure placement 

of POS. 


TELEMARKETING 

Given the special allowance of unlimited MAT miles in Michigan, we expect a 
number of telephone calls to 1-800-MARLBORO from curious smokers in and out 
of Michigan. CSR's are instructed to inform callers that Michigan residents will be 
permitted to redeem an unlimited number of MAT miles for MCS Gear. No 
explanation will be provided. 


DS/nr 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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COUNTRY STORE CATALOG MAILER 
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PHILIP MORRIS USA 


INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 


TO: 

FROM: 

SUBJECT: 


Distribution DATE: February 15, 1994 

Ann von Germeten 
Margot Waldman 

Marlboro Country Store S weepstakes/Tease Mailing 

The following provides the program elements for the Marlboro Country Store 
Sweepstakes/Tease mailing. The program is scheduled to drop in the first half of March to 
2.7MM MAT gear redeemers and 960M Region 5 competitive smokers. 

Objectives 

• Introduce the MCS Iook/logo to key consumers and generate excitement around the 
new program. 

• Reward MAT participants with a special advance offer. 

• Encourage continuity of purpose by telling consumers to keep saving miles in the hiatus 
between MAT/MCS. 

• Improve MCS response rates and generate names in Region 5. 

• Gain trial and increase alternative Marlboro purchases among competitive smokers in 
Region 5. 

• Provide competitive smokers with a reason to continue to purchase Marlboro after 
coupon subsidies have been used. 

• Offset anticipated volume impact of competitive free product initiatives with $3/ctn and 
SI off 2 pack coupons delivered to competitive premium and discount smokers. 

Elements 

• Sweepstakes offer with 100 First prize winners receiving one of every MCS catalog 

item, and one grand prize winner also receiving the pool table. J 

• Entry form with RAF lighter bounceback offer (Region 5). 

• 4 x $3 coupons to carton smokers 

4 x $1 off 2 packs coupons to pack smokers. (Region 5) 


Audience 


MAT Gear Redeemers 1,990,577 

MAT Catalog Requesters 722,352 

2,712,929 


Region 5 competitive 
TOTAL 


958.669 

3,671,598 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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PHILIP MORRIS USA 


INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 


TO: 

FROM: 

SUBJECT: 


Distribution DATE: April 27, 1994 

Natalie Ellis 


Country Store Direct Catalog Mailing - Elements 


In support of the Marlboro Country Store promotion 8.7 million consumers will be sent 
a catalog and related materials to encourage their participation in the Marlboro Country 
Store program. This mailing will drop over the period from 4/8 - 6/10. 

Objectives : 

• Build on customer relationships built through the MAT program. 

- Reward redeemers with advance notice of the new program 

- Encourage other responders (van, sweeps, coupon redeemers) to save miles 

for the Country Store program. 

• Maximize participation in the Country Store program among YAMS/YAFS. 

• Provide volume building incentives to key audiences. 

Mailing Elements : 

• Personalized letter and peel off label for the order form. 

• Catalog with a "source coded" order form to allow response tracking. 

• Pop up cardboard "MileSaver" (shirt-pocket shaped holder for miles with a magnet 
on back for attaching to refrigerator, shop locker etc.) 

• Refer-a-friend Business Reply Card offering a catalog to the friend. 

• Bonus miie certificate (25 miles) for people who did not order MAT gear. 

• Coupon(s) for competitive smokers only. 

• Notice included in mailing to Michigan residents only that an unlimited number of 
MAT miles would be accepted for the Country Store program. 

Audience : 

Total catalog mailing : 8,716,139 

Kaisggmsols: 

MAT Gear Redeemers 
Other MAT/Continuity Responders 
YAMS/YAFS 
Total 


Marlboro 

2,480,355 

4,027,486 

212.660 

6,720,501 


Competitive 
1 1 0,204 
1 ,794,776 

_9 0.658 

1,995,638 


Total 

2,590,559 

5,822,262 

303.318 

8,716,139 


Within these groups, additional segmentation was applied based on prior coupon response 
and pack/carton purchase. For detailed information on cell composition see grid 
attached. 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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Test Cells : 

Within the Gear Redeemers mailing we will be conducting a postage test to evaluate the 
effectiveness of first class with and without address correction requested vs. third class 
with various levels of endorsements. 

Within the other competitive responders, we will be tracking the effectiveness of 
multiple vs. single coupons in enlisting people for the Country Store program. 

We will also be comparing redemption of pack vs. carton coupons. 

Finally two small cells of non-responders will be receiving this mailing so that we can 
assess its effectiveness vs. the less expensive self-mailer (no catalog) which we will be 
sending the rest of this audience in June. (Separate elements memo to follow.) 


Audience 

Circulation 

Bonus 

Miles 

Coupon 

UPC Code 

Source Code 

Gear Redeemers - 

- Marlboro 

- Competitive 

2.590.559 

2,480,355 

110.204 

No 

No 

$2/C 


100008 







Other MBO 
Responders 

4,027,486 

25 

No 


100016 

100024 

Marlboro 

YAMS/YAFS 

212,660 

25 

No 


100016 

100024 







Other Competitive 
Responders-Pack 
YAMS/YAFS 

358.269 
267,61 1 
90.658 

25 

$2/5 P 

1 22-82-0301 2 

100032 

Other Competitive 
Responders - 
Carton 

499,907 

25 

(4) 

$3/C 

122-87-03175 

122-87-03176 
122-87-03177 

12?-87-0?178 

100032 

Other Competitive 
Responders - 
Carton 

1,027,258 

25 

$2/C 


100032 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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GET FREEGEAR 




The Marlboro Gear Truck is back 
with Free Offers. 

So get in Gear for increased Traffic, 
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GET BIGGER PROFITS. 


Truck Gear: 

co 

T-shirts BeachTowels 
Sui 
Ke 






h 





A WIT 

'T^P1«HRSI. 


suvnan 






fnliiv fKf store ] 






Here s what you get 
from Marlboro. 

Advance Sales Kit: 

Window Poster Ad Slicks 
Static Cling Gear Menu Board 

Dangler 


Banner Floor Display 

Counter Balance Sleeve Change Mat 
Pennant Rope 


We’ll call to remind you 
of the Marlboro Truck’s 
Arrival Date and Time. 




/a 


Button feirtsC 


k mravAUJOBD | 
1 mnus 



L 
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ME 
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DRIVES SALES 



When a Marlboro Gear Truck is parked in your 
parking lot loaded with free Marlboro gear, you’re 
going to have one of your biggest sales day ever. 





Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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[ Marlboro Country Store 

# Programa Especial Para Mayorjstas 



Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO I 



























m 



GET THE GEAR” LETE 


Vuelve la Camioneta-kiosko Marlboro 
con muchos accesorios gratis. 

Pongase en marcha para aumentar 
Traf Ico,Ventas y Ganancias. 
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GRANDES GANANC1AJ 


Accesorios Marlboro: 

Coolers Encendedores 

Camisetas Toallas de Playa 

LentesdeSol Bolsas Deportlvas 
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Esto es lo que Marlboro Ie da; 


Lkjei bf fcrifen 


Abundante material para anunciar 
la promocion con anticipacion. 


Atractivos materials de punto de 
venta en el Dia de la Promocion. 




MCOHPRAB | 


;f 5 T fc?- 


_ * » 


FREE OFFERS 

■ WITH PURCHASE 


Le llamaremos para recordarle 
la f echa y hora de llegada 
de la camioneta de Marlboro. 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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Cuando la Camioneta-kiosko Marlboro aparque en 
su estacionamiento cargada con accesorios Marlboro 
gratis, tendra la mejor oportunidad de ventas del ano. 



© Philip Moms 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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PHILIP MORRIS USA 


_ INTERQFFICE_CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NEW YORK 10017 


TO: 

FROM: 

SUBJECT: 


Select Field Management DATE: March 17, 1994 

Claire Person - Event Marketing / Jack Mansmann - Trade Marketing 

1994 Marlboro Gear Truck Program - National Program Elements Rollout 


The elements for the Marlboro Gear Truck Program, which rolls-out nationally beginning April 25 - 
May 9, 1994, are outlined below. This memo incorporates program improvements developed from key 
learnings and Field Sales input from the 1993 program. 

For your reference, an updated Gear Truck Unit/Market Assignment list is also attached. Please review 
the list to determine the start date for units that have been assigned vans. Powerforce Market 
Manager names and phone numbers will be communicated once hiring has been completed. 

If you have any questions concerning Powerforce Market Managers, call Donn Wiese at (312) 923-7564. 

Program elements are as follows: 

PROGRAM OBJECTIVES 

• Name Generation 

• Franchise Building 

• Visibility 

• Incentive Promotion 


P R OGRAM. DET A ILS 

• Theme: Marlboro Country Store 

• Timing: Each van will operate for 24 weeks, which includes one week of training. Vans will 

roll out over a three week period starting April 25, and ending May 9. 

• Offer: Free incentive with multiple pack or carton purchase of Marlboro. 

• Scope: National; 401 PM Units. 

• Penetration: Pack and Carton Outlets, 150 + CPW (Retail Masters Accounts Only). 

• Execution: An outside agency, Powerforce, has been hired to execute the van program. 


P M . RE SP.QNSJ.B_ILJT.IEjS: 

SRs should provide Powerforce Market Managers with a contingency list of back-up retail accounts in case 
of last minute cancellations prior to the start date of the van program. In addition, SR support is also 
required for the following: 


• A minimum of four weeks in advance of the van promotion: 

Schedule weekly van program with Retail Masters Accounts. The 40 hour van work week should 
take into consideration van drive time to accounts from Powerforce warehouses. 

- Pre-book product (See special 8 carton requirement for lighter displays on page 3.) 

• A minimum of three weeks in advance of the van promotion: 

- Order POS for placement at least two weeks in advance of van promotion. 

• A minimum of two weeks in advance of the van promotion: 

- Provide van store sales schedules to Powerforce Market Managers. 


HARD COPIES PROVIDED BY NYO TO VPRSs, TMDs, SSDs, TMPs, TMMs, NAMs, 
SOMs, DMs, DAMs, SAMs, UMs, AND RMMs. FOR INTERNAL USE ONLY._ 


DOC. #225 


ro 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 
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VAN REP TRAINING 

• Powerforce Market Managers will arrange recruiting of van reps. 

• PM UMs and DMs are encouraged to participate in the interview process, ensuring that appropriate 
personnel are hired to represent Marlboro. 

• Powerforce Market Managers will schedule Van rep training sessions one week prior to the program start 
date. They will notify PM DMs of training dates. PM representatives are encouraged to participate in the 
training sessions and discuss tobacco issues. 


VAN PROMOTION DAY 

Powerforce van reps will encourage smokers 21 years of age or older to visit the van and learn about the 
promotional offers. Qualified smokers who complete the survey card information and purchase multiple 
packs or cartons of Marlboro will receive one of the following (limit one incentive per person per multiple 
purchase): 

Incentive Item 
Lighter 

Brass/Leather Key Chain 
Sunglasses (with case) 

Cap 

Poker Dice 
Black T-Shirt 
White T-Shirt 
Coleman Lantern 
Beach Towel 
Cooler Bag 
Billy Zippo Lighter 
Sports Bag 
Wind breaker 

VAN PROGRAM POS MATERIALS 

A Sell Sheet and Retailer Participation/Pre-book form are enclosed and have .been forwarded to all UMs. 
Spanish sell in materials have also been forwarded to UMs in LA, San Antonio, Miami, and New York. 
Additional sell-in materials can be ordered via the IVR system using the kit numbers specified below. 

Retail POS materials must be ordered through the IVR system for placement at least two weeks prior to the 
scheduled van date. These kits are available for retail or home delivery. 


Purchase Required 

2-Packs 

2- Packs 

3- Fades 
3-Packs 
3-Packs 
5-Fades 
5-Packs 
5-Packs 
1-Carton 
1-Carton 

1- Carton 

2- Cartons 
2-Cartons 


Sell-in and Retail POS kits will be available on 

a free flow basis. 





Order 

Kits 

Available 

Sell In Kit: 

Kit # 

Dates 

Available 

InJjfoM 

ENGLISH KIT: 

• Sell Sheets - 5 per kit 

• Retailer Partidpation Form/ 
Pre-Book Form - 5 per kit 

'76637 

3/21-9/30 

2,000 

4/11-10/14 

SPANISH KIT: 

• Sell Sheets - 5 per kit 

• Retailer Participation Form/ 
Pre-Book Form - 5 per kit 

Retail POS Kit: 

76639 

3/21-9/30 

100 

4/11-10/14 

ENGLISH KIT: 

• Large Window Poster - 2 per kit 

• Dangler - 2 per kit 

• Static Cling - 1 per kit 

76641 

3/28-9/30 

46,000 

4/11-10/14 

SPANISH KIT: 

• Large Window Poster - 2 per kit 

76645 

3/28-9/30 

4,000 

4/11-10/14 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 


l 


2041865086 



POWERFORCE POS MATE RIALS USE D ON THE VAN PROMOTION DAY 
9'X3' Banner 

Large Counter Balance Cover 

Small Counter Balance Cover 

Marlboro Pennant Rope 

Street Sign 

Retail Offer Ticket 

Menu Board (English and Spanish) 

Marlboro Country Store Catalog (Distribution not legal in KS or WY; promotion day, 
Powerforce will have quantities for fill-in only) 

Change Mat 
Plastic Bag 

Kiosk (English and Spanish) 

SI JRVEV MATERIALS : 

Collection Boxes 

Survey Cards (English and Spanish) 

Clipboards 

Business Reply Envelopes 
Pencils 

RETAILER INCENTIVE PROGRAM 

Powerforce van reps will sell-in a retailer incentive program on the day of the van program. Retailers will 
distribute a proof of purchase ticket to each consumer buying at least two packs of Marlboro. The consumer 
will then redeem the tickets at the van and receive one of the incentives listed on page 2. The retailer awards 
are as follows: 


Total Number of 
Tickets Distributed 

0-64 
65-84 
85 + 


Retailer Award s 

No incentive 

Cap & T-shirt 

Cap, T-shirt & Sports Bag 


MARLP-QML.COUIVTRY .STORE. 2-PAfiK. LIGHTE R P IS PL AI 

There will be a 20 deal 2-pack lighter display, with 20 back-up deals, available as a leave behind for 
accounts after a van promotion day. The Powerforce reps will be responsible for setting up the display and 
loading the back-up prior to leaving the account 


PM Sales Reps must remember when filling out the pre-book order form to book an additional 8 cartons for 
the 2-pack lighter display. Please be advised that if 8 cartons of product are not available after 
the store sale, the lighter display will not be left behind. 


PRQfi.RA M _TIE - IKiS 

The Marlboro Gear Truck Program will be available for store sale tie-ins at large events in your market. 
Contact your Trade Marketing Promotion Manager to discuss possibilities. 


If you require any additional assistance, contact me at (212) 880-3446 or Vicki Berner at (212) 878-2866. 


cc: F. Alfieri 

B. Reuter 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxl0000 


2041865087 



Section 31/14 V. 


Van ft 

Location 

VIN #/GE Unit # 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

n of SPRs 

31-01 

St. Charles, MO 

PF318094 

30935 

Dennis O’Neill 

Geri Pagano 

May 2 

1 

31-03 

St. Louis, MO 

PF318195 

30936 

Dennis O’Neill 

James McCarthy 

May 2 

2 

31-04 

Collinsville, IL 

PF318297 

30937 

Dennis O’Neill 

Sandra Fitsimmons 

May 2 

1 

31-05 

Belleville, IL 

PF317976 

30938 

Dennis O’Neill 

William Verdum 

May 2 

2 

31-06 

Columbia, MO 

PF318305 

30939 

James McCarthy 

Anthony Damico 

May 2 

1 

31-08 

Springfield, MO 

PF318341 

30940 

James McCarthy 

Rick Linded 

May 2 

1 

31-09 

Jonesboro, AR 

PF318209 

30941 

James McCarthy 

Christy Qualls 

May 2 

1 

31-10 

Cape Girardeau, MO 

PF318163 

30942 

James McCarthy 


May 2 

1 

31-11 

Paducah, KY 

PF316682 

30761 

James McCarthy 

Hank Meador 

May 2 

2 

31-15 

Tulsa, OK 

PF317947 

30972 

Gary Fuhrmeister 

Tom Petterson 

May 2 

2 

31-16 

McAlester, OK 

PF318197 

30973 

Gary Fuhrmeister 

John Woods 

May 2 

1 

31-12 

Joplin, MO 

PF318303 

30969 

Gary Fuhrmeister 

Larry Finch 

May 2 

1 

31-13 

Ft. Smith, AR 

PF318304 

30970 

Gary Fuhrmeister 

David Ruff 

May 2 

1 

31-14 

Tulsa, OK 

PF318464 

30971 

Gary Fuhrmeister 

Dale Montgomery 

May 2 

2 


880S98tV0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 

























































































Section 32/19 \ 


Van tt 

Location 

VIN #/GE Unit tt 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

tt of SPRs 

32-18 

Jackson, TN 

PF316116 

30757 

Jeff Smith 

Ann Hopper 

May 2 

1 

32-21 

Memphis, TN 

PF315975 

30758 

Jeff Smith 

Tina King 

May 2 

2 

32-20 

Memphis, TN 

PF316052 

30759 

Jeff Smith 

Philip Cissel 

May 2 

2 

32-23 

Tupelo, MS 

PF317537 

30762 

Jeff Smith 

Rusty Boone 

May 2 

1 

32-01 

Gulfjport, MS 

PF318760 

30943 

Thomas Thompson 

Lee Farrar 

May 2 

1 

32-02 

Hammond, LA 

PF318284 

30944 

Thomas Thompson 

Bemie Marino 

May 2 

1 

32-03 

New Orleans, LA 

PF318162 

30945 

Thomas Thompson 

Herbert Mendoza 

May 2 

2 

32-04 

New Orleans, LA 

PF318710 

30946 

Thomas Thompson 

Joseph Kramer 

May 2 

1 

32-05 

Baton Rouge, LA 

PF317930 

30947 

Thomas Thompson 

Steve Cascio 

May 2 

2 

32-07 

Lafayette, LA 

PF318009 

30948 

Thomas Thompson 

Susan Coyne 

May 2 

1 

32-08 

Jackson, MS 

PF318737 

30949 

John Blanton 

Olivia Cheeks-Griffin 

May 2 

2 

32-09 

Jackson, MS 

PF318192 

30950 

John Blanton 

Curley Marcotte 

May 2 

2 

32-12 

Monroe, MS 

PF318131 

30951 

John Blanton 

M. Baten 

May 2 

1 

32-11 

Alexandria, LA 

PF318208 

30952 

John Blanton 

Ken Sandefur 

May 2 

1 

32-13 

Little Rock, AR 

PF318492 

30953 

Howard Bowell 

Roger Petty 

May 2 

2 

32-15 

Little Rock, AR 

PF317941 

30954 

Howard Bowell 

Sam Atkinson 

May 2 

1 

32-16 

Shreveport, LA 

PF318024 

30955 

Howard Bowell 

Mitchell Choucoutou 

May 2 

2 

32-17 

Longview, TX 

PF318640 

30956 

Howard Bowell 

Kent Zerangue 

May 2 

1 

32-22 

Memphis, TN 

PF316039 

30760 

Jeff Smith 

John Hinman 

May 2 

1 


68039811702 

Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 









































































































































Section 33/18 \ 


Van tt 

Location 

VIN #/GE Unit tt 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

tt of SPRs 

33-12 

Gladstone, MO 

PF317308 

30763 

Kathy Lopez 

Paul Bainter 

May 9 

2 

33-11 

Overland Park, KS 

PF316803 

30764 

Kathy Lopez 

Mishell Nelson 

May 9 

1 

33-14 

Raytown, MO 

PF317053 

30767 

Kathy Lopez 

Mishell Nelson 

May 9 

2 

33-01 

Davenport, IA 

PF318711 

30957 

Michael Kelly 

Steven Bott 

May 9 

1 

33-02 

Cedar Rapids, 1A 

PF317921 

30958 

Michael Kelly 

John Burger 

May 9 

2 

33-03 

Des Moines, IA 

PF318204 

30959 

Michael Kelly 

Aaron Selby 

May 9 

1 

33-04 

Des Moines, IA 

PF318708 

30960 

Michael Kelly 

Sharon Fiala 

May 9 

2 

33-05 

Sioux City, IA 

PF318114 

30961 

Kurt Welu 

Kelly Fried 

May 9 

1 

33-06 

Omaha, NE 

PF323965 

30991 

Kurt Welu 

Greg Douglass 

May 9 

1 

33-07 

Omaha, NE 

PF318870 

30992 

Kurt Welu 

Jerry Fitzpatrick 

May 9 

2 

33-08 

Lincoln, NE 

PF317929 

30962 

Kurt Welu 

Jane Araison 

May 9 

2 

33-09 

Kearney, NE 

PF318743 

30963 

Kurt Welu 

Jim Hauschild 

May 9 

1 

33-10 

Topeka, KS 

PF317766 

30828 

Kathy Lopez 

Judi Gibbs 

May 9 

1 

33-17 

Oklahoma City, OK 

PF318602 

30964 

Dwight Alford 

Gregory Sargent 

May 9 

1 

33-18 

Oklahoma City, OK 

PF318440 

30965 

Dwight Alford 

Ralph Rayburn 

May 9 

2 

33-19 

Lawton, OK 

PF318203 

30966 

Dwight Alford 

Bruce Bistow 

May 9 

1 

33-20 

Amarillo, TX 

PF318741 

30967 

Dwight Alford 

Terry Sue Boney 

May 9 

1 

33-15 

Wichita, KS 

PF318290 

30968 

Dwight Alford 

Kit Shrutleff 

May 9 

2 


060S981170Z 

Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 





































































































































Section 35/14 


Van ft 

Location 

VIN #/GE Unit # 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

# of SPRs 

35-01 

Tyler, TX 

PF318662 

30974 

Rick Mitchum 

Fred Spencer 

May 9 

1 

35-02 

Dallas, TX 

PF318019 

30975 

Rick Mitchum 

Cathy Wagner 

May 9 

2 

35-03 

Dallas, TX 

PF319118 

30976 

Rick Mitchum 

Jennifer Hazen 

May 9 

1 

35-05 

Dallas, TX 

PF319790 

30977 

Rick Mitchum 

Richard Harvell 

May 9 

2 

35-06 

Dallas, TX 

PF319149 

30978 

Gary Foster 

Michael Manns 

May 9 

2 

35-07 

Arlington, TX 

PF319743 

30979 

Gary Foster 

Rita Green 

May 9 

1 

35-08 

Ft. Worth, TX 

PF319439 

30980 

Gary Foster 

Sara Kemp 

May 9 

2 

35-10 

Denton, TX 

PF319374 

30981 

Gary Foster 

Elbert Penson 

May 9 

1 

35-11 

Abilene, TX 

PF319781 

30982 

David Gentry 

Sammy Alcala 

May 9 

1 

35-12 

Lubbock, TX 

PF319644 

30983 

David Gentry 

Linda Webster 

May 9 

2 

35-13 

Midland, TX 

PF319307 

30984 

David Gentry 

Joey Andrews 

May 9 

1 

35-14 

El Paso, TX 

PF318980 

30985 

David Gentry 

Steve Flock 

May 9 

2 

35-15 

Albuquerque, NM 

PF312397 

30986 

David Gentry 

Lisa Peterson 

May 9 

2 

35-16 

Albuquerque, NM 

PF313921 

30987 

David Gentry 

Theresa Maestas 

May 9 

1 


J60S98I1702 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 














































































































Section 36/18 \ 


Van tt 

Location 

VIN 0/GE Unit tt 

PM District Manager 

36-01 

Houston, TX 

PF316463 

30733 

Joe Reed 

36-02 

Houston, TX 

PF315835 

30734 

Joe Reed 

36-03 

Houston, TX 

PF318881 

30988 

Joe Reed 

36-04 

Beaumont, TX 

PF320320 

30989 

Joe Reed 

36-05 

Houston, TX 

PF319538 

30990 

Patricia Reynolds 

36-06 

Houston, TX 

PF319935 

30993 

Patricia Reynolds 

36-07 

Houston, TX 

PF320080 

30994 

Patricia Reynolds 

36-08 

Houston, TX 

PF320156 

30995 

Patricia Reynolds 

36-09 

Houston, TX 

PF319103 

30996 

Patricia Reynolds 

36-14 

San Antonio, TX 

PF316369 

30735 

Luther Bishop 

36-15 

San Antonio, TX 

PF316219 

30736 

Luther Bishop 

36-16 

San Antonio, TX 

PF316447 

30737 

Luther Bishop 

36-17 

Corpus Christi, TX 

PF317842 

30765 

Luther Bishop 

36-18 

McAllen, TX 

PF317668 

30766 

Luther Bishop 

36-10 

Austin, TX 

PF318781 

30997 

John Arizbe 

36-11 

Waco, TX 

PF319842 

30998 

John Arizbe 

36-12 

Austin, TX 

PF320636 

30999 

John Arizbe 

j 36-13 

Austin, TX 

PF318919 

31000 

John Arizbe 


Z60S98ltz02 


Source: https://www.i 


PM Unit Mgr. 

Store Sales Start Date 

tt of SPRs 

William Herring 

May 2 

1 

Brad Roden 

May 2 

2 

Carney Fuentes 

May 2 

2 

Tommie Reeder 

May 2 

1 

Randall Bowen 

May 2 

1 

Larry Isles 

May 2 

1 

M. Brock 

May 2 

1 

Earl Lair 

May 2 

2 

R. Roberson 

May 2 

2 

Brian Austin 

May 2 

2 

Edward Zamarripa 

May 2 

2 

Robert Satterwhite 

May 2 

1 

Steven Wilkinson 

May 2 

1 

Juan Rosales Jr. 

May 2 

1 

Donald Davis 

May 2 

1 

Mike Tristan 

May 2 

2 

Rex Shepard 

May 2 

1 

Jo Eubanks 

May 2 

2 


.ucsf.edu/docs/mnxl0000 














































































































































Section 41/20 


Van tt 

Location 

VIN #/GE Unit tt 

PM District Manager 

41-01 

Covington KY 

PF317387 

30768 

William Matson 

41-02 

Cincinnati W OH 

PF320565 

31001 

William Matson 

41-04 

Middletown, OH 

PF319319 

31002 

William Matson 

41-05 

Dayton S, OH 

PF319890 

31003 

William Matson 

41-06 

Englewood, OH 

PF319328 

31004 

William Matson 

41-07 

Columbus W OH 

PF319203 

31005 

Jerry Ranson 

41-09 

Cambridge, OH 

PF320467 

31006 

Jerry Ranson 

41-10 

Marietta, OH 

PF319917 

31007 

Jerry Ranson 

41-11 

Chilicothe, OH 

PF320267 

31008 

Jerry Ranson 

41-12 

Mentor OH 

PF318997 

31009 

Jim Gist 

41-13 

N. Randall, OH 

PF317198 

31010 

Jim Gist 

41-15 

N. Olmsted, OH 

PF318813 

31011 

Jim Gist 

41-16 

Canton, OH 

PF319668 

31012 

Jim Gist 

41-17 

Akron, Oh 

PF320481 

31013 

Jim Gist 

41-18 

Elyria, OH 

PF317809 

31014 

Jim Gist 

41-19 

Youngstown, OH 

PF319856 

31015 

Robert Maglio 

41-20 

Mercer, PA 

PF320519 

31016 

Robert Maglio 

41-22 

Fairmont, WV 

PF318932 

31017 

Robert Maglio 

41-23 

Pittsburgh SE, PA 

PF319076 

31018 

Robert Maglio 

41-24 

Pittsburgh SW, PA 

PF319418 

31019 

Robert Maglio 


£6039811702 


Source: https://ww.w.i 


PM Unit Manager 

Store Sales Start Date 

tt of SPRs 

Jeff Steel 

April 25 

2 

Don Washington 

April 25 

1 

Wayne Bryant 

April 25 

2 

John Hutchins 

April 25 

1 

Gary Miller 

April 25 

1 

James Horstman 

April 25 

2 

Larry Okey 

April 25 

1 

Paul Howlett 

April 25 

2 

James Wynn 

April 25 

1 

James Kelly 

April 25 

1 

Paula Dubinsky 

April 25 

2 

Mark Nagle 

April 25 

2 

Rodney Gamble 

April 25 

1 

Joseph Gainard 

April 25 

2 

Jeffrey Miller 

April 25 

1 

Mark Crichton 

April 25 

2 

Rocco Dalonzo Jr. 

April 25 

1 

Diane West 

April 25 

1 

Doreen Costello 

April 25 

2 

James Garrett 

April 25 

1 


I 

jocuments.ucsf.edu/docs/mnxlOOOO 


















































































































































Section 42/16 V 


Van H 

Location 

VIN #/GE Unit ff 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

ft of SPRs 

42-04 

Farmington Hills, MI 

PF317300 

30769 

Wilfred Graham 

Michael Juriew 

May 9 

1 

42-01 

Port Huron, MI 

PF318844 

31020 

Wilfred Graham 

Douglas Jones 

May 9 

1 

42-02 

Warren, MI 

PF320040 

31021 

Wilfred Graham 

Lisa Pagarch 

May 9 

2 

42-03 

Pontiac, MI 

PF320146 

31022 

Wilfred Graham 

Cathy Adams 

May 9 

2 

42-07 

Redford, MI 

PF320054 

31023 

Jonas Hood 

William Langford 

May 9 

2 

42-08 

Dearborn, MI 

PF319265 

31024 

Jonas Hood 

Gina Attard 

May 9 

2 

42-09 

Ann Arbor, Mi 

PF319666 

31025 

Jonas Hood 

Karen Mullett 

May 9 

1 

42-10 

Lansing, MI 

PF319564 

31026 

Jonas Hood 

Michael Mitchner 

May 9 

1 

42-11 

Kalamazoo, MI 

PF319525 

31027 

Roger McAlister 

Daniel Shirlley 

May 9 

2 

42-12 

Kalamazoo, MI 

PF319944 

31028 

Roger McAlister 

Robin Turley 

May 9 

1 

42-13 

Grand Rapids, MI 

PF319455 

31029 

Roger McAlister 

Thomas Van Riper 

May 9 

2 

42-14 

Grand Rapids, MI 

PF319903 

31030 

Roger McAllister 

Curtis Johnson 

May 9 

1 

42-16 

Traverse City, MI 

PF319487 

31031 

Dave Rainey 

Dana Swift 

May 9 

1 

42-18 

Bay City, MI 

PF320220 

31032 

Dave Rainey 

Randy Armstrong 

May 9 

1 

42-19 

Saginaw, MI 

PF319815 

31033 

Dave Rainey 

Raymond Ryan 

May 9 

1 

42-20 

Flint, MI 

PF320 

31034 

Dave Rainey 

Mark Barton 

May 9 

2 


V60S98IV0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 


























































































































Section 43/17 \ 


Van ft 

Location 

VIN #/GE Unit ft 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

ft of SPRs 

43-06 

Louisville, KY 

PF317662 

30770 

Kem Hunter 

Dave Coode 

May 2 

I 

43-02 

Lexington, KY 

PF319031 

31035 

Thomas Lowder 

Mary Vandewalle 

May 2 

2 

43-03 

Lexington, KY 

PF320509 

31036 

Thomas Lowder 

James Gamble 

May 2 

1 

43-04 

Ashland, KY 

PF320011 

31037 

Thomas Lowder 

John Davis 

May 2 

2 

43-05 

Charleston, WV 

PF319801 

31038 

Thomas Lowder 

Annette Reckart 

May 2 

1 

43-07 

Louisville, KY 

PF320282 

31039 

Kem Hunter 

Marc Schuler 

May 2 

1 

43-08 

Louisville, KY 

PF318946 

31040 

Kem Hunter 

Alice Zeller 

May 2 

2 

43-09 

Owensboro, KY 

PF320529 

31041 

Kem Hunter 

Jim Brannon 

May 2 

2 

43-10 

New Albany, IN 

PF320136 

31042 

Kem Hunter 

Anthony Franklin 

May 2 

1 

43-11 

Bloomington, IN 

PF319191 

31043 

J. McCoy 

Arthur Jacques 

May 2 

1 

43-12 

Indy, IN 

PF320350 

31044 

J. McCoy 

Robert Marien 

May 2 

2 

43-13 

Anderson, IN 

PF318796 

31045 

J. McCoy 

Joyce O’Connor 

May 2 

1 

43-14 

Indy, IN 

PF319401 

31046 

J. McCoy 

Joseph Potterack 

May 2 

2 

43-15 

Terre Haute, IN 

PF318906 

31047 

J. McCoy 

Nancy Wallace 

May 2 

1 

43-16 

South Bend, IN 

PF319872 

31048 

Scott Motes 

William Dugger 

May 2 

1 

43-18 

Ft. Wayne, IN 

PF319129 

31049 

Scott Motes 

Ron Russ 

May 2 

1 

43-20 

Toledo, OH 

PF319067 

31050 

Scott Motes 

Thomas Briggs 

May 2 

2 


S60S98I170Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 






























































































































Van it 

Location 

VIN #/GE Unit # 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

K of SPRs 


Des Plaines, 1L 

PF316754 

30771 

David Steer 

Frances Oehlberg 

May 2 

2 


Schaumburg, IL 

PF316606 

30772 

David Steer 

Amy Hickox 

May 2 

2 

EBB 

Champaign, IL 

PF319513 

31051 

Joe Russell 

John Flaherty 

May 2 

1 

mm 

Springfield, IL 

PF319629 

31052 

Joe Russell 

Jeffrey Villwock 

May 2 

2 

44-03 

Peoria, IL 

PF319686 

31053 

Joe Russell 

Jeffrey Roper 

May 2 

1 

44-04 

Quad Cities, IL 

PF318960 

31054 

Joe Russell 

Robert Maloney 

May 2 

1 

44-05 

Rockford, IL 

PF320069 

31055 

Joe Russell 

Robert Page 

May 2 

2 

44-06 

Ingleside, IL 

PF319265 

31056 

David Steer 

Brenda Perkey 

May 2 

1 

44-12 

Palos Heights, IL 

PF319281 

31057 

Jim Coleman 

Diane Boss 

May 2 

2 

44-09 

Addison, IL 

PF319827 

31058 

David Steer 

Gwendolyn Harris 

May 2 

2 

44-13 

Joliet, IL 

PF319292 

31059 

Jim Coleman 

Roberto Arciniega 

May 2 

2 

44-16 

Merrillville, IN 

PF319710 

31060 

Jim Coleman 

Sandra Boyd 

May 2 

1 

44-15 

Hammond, IN 

PF320097 

31061 

Jim Coleman 

Janice McAdoo 

May 2 

1 

44-11 

Berwyn, IL 

PF320025 

31062 

David Steer 

Kraig Smiegowski 

May 2 

1 

44-10 

Irving Park, IL 

PF319964 

31063 

David Steer 

Brian Griffith 

May 2 

1 


96059811702 

I 

Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 










































































































Section 45/16 \ 


Van ft 

Location 

VIN MIG E Unit M 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

# of SPRs 

45-03 

St. Cloud, MN 

PF317211 

30773 

Rodger Rutland 

Gary Cash 

May 9 

1 

45-04 

Minn. E, MN 

PF316655 

30774 

Rodger Rutland 

John Olson 

May 9 

2 1 

45-05 

Roseville, MN 

PF316493 

30775 

Rodger Rutland 

Jon Almquist 

May 9 

2 

45-06 

Minnetonka, MN 

PF317499 

30776 

Rodger Rutland 

Jilt Huber 

May 9 

1 

45-07 

Minneapolis, MN 

PF316550 

30777 

Rodger Rutland 

Jim Grossman 

May 9 

2 

45-08 

Rochester, MN 

PF319009 

31064 

Rodger Rutland 

Dee Oressek 

May 9 

1 

45-09 

Eau Claire, WI 

PF320295 

31065 

Rodger Rutland 

Mike Kioss 

May 9 

1 

45-10 

Madison, Wl 

PF320305 

31066 

Randy Lawrence 


May 9 

1 

45-11 

Racine, WI 

PF319695 

31067 

Randy Lawrence 

Mark Redner 

May 9 

1 

45-12 

Milwaukee, Wl 

PF319768 

31068 

Randy Lawrence 

David Casebolt 

May 9 

2 

45-13 

Brookfield, Wl 

PF320650 

31069 

Randy Lawrence 

Barbara Allen 

May 9 

1 

45-14 

Milwaukee, WI 

PF320334 

31070 

Randy Lawrence 

Stephanie Richlin 

May 9 

2 

45-17 

Stevens Point, WI 

PF319361 

31072 

Chrisanne Ferry 

Peg Lewellin 

May 9 

1 

45-15 

Green Bay, WI 

PF318835 

31071 

Chrisanne Ferry 

Lori Newton Anderson 

May 9 

2 

45-18 

Duluth, MN 

PF319500 

31073 

Chrisanne Ferry 

Gregory Hoffman 

May 9 

1 

45-42 

Minneapolis, MN 

PF320395 

31074 

Rodger Rutland 

Patricia Quick 

May 9 

2 


/60S99Itr02 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 



























































































































Section 51/14 \ 


Van tf 

Location 

VIN HIG E Unit n 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

U of SPRs 

51-02 

Everett, WA 

PF318011 

31080 

Karen Glazier 

Eldon Smith 

April 25 

2 

51-03 

Seattle, WA 

PF316370 

31128 

Karen Glazier 

Ben Bear 

May 9 

1 

51-04 

Bellevue, WA 

PF318858 

31086 

Karen Glazier 

Russell Robinson 

April 25 

2 

51-05 

Bellevue, WA 

PF317975 

31082 

Karen Glazier 

Chad Lackey 

May 9 

1 

51-06 

Renton, WA 

PF317873 

31083 

Karen Glazier 

Kenneth Soares 

April 25 

2 

51-07 

Tacoma, WA 

PF317893 

31079 

Karen Glazier 

Mary Lyle 

April 25 

1 

51-08 

Vancouver, WA 

PF318212 

31081 

Benjamin Nechanicky 

David Peterson 

April 25 

2 

51-09 

Portland, OR 

PF318125 

31078 

Benjamin Nechanicky 

Don Wolf 

April 25 

2 

51-10 

Portland, OR 

PF315991 

31075 

Benjamin Nechanicky 

Melanie Smith 

April 25 

2 

51-11 

Salem, OR 

PF315521 

31084 

Benjamin Nechanicky 

Robert Lynch 

April 25 

1 

51-13 

Spokane, WA 

PF317361 

30779 

Peter Griego 

Leroy Anger 

May 9 

1 

51-16 

Boise, ID 

PF319246 

31085 

Peter Griego 

Gregory Harrison 

April 25 

1 

51-17 

Spokane, WA 

PF320496 

31076 

Peter Griego 

Thomas Rau 

April 25 

2 

51-18 

Billings, MT 

PF319608 

31077 

Peter Griego 

David Odeen 

May 9 

1 


860S98Itz0S 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 












































































































Section 52/13 \ 


Van tt 

Location 

V1N ItlGE Unit ft 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

# of SPRs 

52-03 

Highlands Ranch, CO 

PF323985 

30780 

Michael Kronschnabel 

Rhonda Johnston 

May 2 

1 

52-06 

Colorado Spgs., CO 

PF323940 

30781 

Michael Kronschnabel 

Vincent Boehning 

May 2 

2 

52-10 

NW. Phoenix, AZ 

PF316975 

30782 

Ed Serrano 

Marvin Kruggel 

May 2 

1 

52-15 

Las Vegas, NV 

PF317067 

30783 

Stephanie Harward 

Richard Vailiancourt 

May 2 

2 

52-02 

Boulder/Ft. Collins, CO 

PF323977 

31087 

Michael Kronschnabel 

Richard Mefford 

May 2 

2 

52-04 

Highlands Ranch, CO 

PF323932 

31088 

Michael Kronschnabel 

David Murrin 

May 2 

1 

52-05 

Highlands Ranch, CO 

PF323964 

31089 

Michael Kronschnabel 

Michael Hale 

May 2 

1 

52-07 

Scottsdale, AZ 

PF315579 

31090 

Ed Serrano 

Gary Varnell 

April 25 

1 

52-08 

SW Phoenix, AZ 

PF319090 

31091 

Ed Serrano 

Pamela Hall 

April 25 

2 

52-09 

S. Phoenix, AZ 

PF316228 

31092 

Ed Serrano 

William Stahl 

May 2 

2 

52-11 

Tucson, AZ 

PF316270 

31093 

Ed Serrano 

Arthur Lopez 

May 2 

1 

52-44 

Tempe, AZ 

PF316454 

31108 

Ed Serrano 

Chuck Wenzler 

May 2 

2 

52-16 

Las Vegas, NV 

PF318895 

31094 

Stephanie Harward 


April 25 

1 


660S98tfr02 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 





































































































Section 53/16 > 


Van it 

Location 

VIN IffG E Unit tt 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

tt of SPRs 

53-13 

Sacramento E, CA 

PF316326 

30784 

John Zank 

Kristine Wilson 

May 9 

2 

61-13 

Lake Tahoe, CA 

PF317100 

30778 

John Zank 

Kristine Wilson 

May 9 

1 

53-16 

Fresno, CA 

PF315800 

30785 

Hector Madero 

Davida Doyle 

May 9 

1 

53-17 

Fresno, CA 

PF316254 

30786 

Hector Madero 

Vinze Minnick 

May 9 

2 

53-01 

Santa Rosa, CA 

PF316310 

31095 

Darlene Castleman 

Don Cloney 

May 9 

1 

53-02 

Vallejo, CA 

PF315934 

31096 

Darlene Castleman 

Larry Long 

May 9 

2 

53-06 

Menlo Pk, CA 

PF315649 

31097 

George Guynes 

Eddie Dillard 

May 9 

2 

53-07 

San Jose, CA 

PF316066 

31098 

George Guynes 

Debra Breakfield 

May 9 

1 

53-08 

Gilroy, CA 

PF315396 

31099 

George Guynes 

William Miller (Matt) 

May 9 

1 

53-09 

Fremont, CA 

PF315347 

31100 

George Guynes 

Imelda Rodriguez 

May 9 

2 

53-10 

Concord, CA 

PF316380 

31101 

George Guynes 

Michael Blanco 

May 9 

1 

53-11 

Reno, NV 

PF315383 

31102 

John Zank 

James Schenk 

May 9 

2 

53-12 

Chico, CA 

PF315306 

31103 

John Zank 

Ed Loh 

May 9 

1 

53-14 

Sacramento W, CA 

PF315789 

31104 

John Zank 

Robert Florio 

May 9 

2 

53-15 

Modesto, CA 

PF315080 

31105 

John Zank 

Timothy Barbera 

May 9 

1 

53-18 

Bakersfield, CA 

PF315380 

31106 

Hector Madero 

Ten Allen 

May 9 

1 


001S991P0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 


















































































































Section 54/21 Van 


Van ft 

Location 

VIN tf/GE Unit It 

PM District Manager 

54-25 

N. San Diego, CA 

PF315547 

30787 

James Canley 

54-02 

Thousand Oaks, CA 

PF315569 

31107 


54-04 

Burbank, CA 

PF315863 

31109 


54-07 

Long Bch, CA 

PF316159 

31110 


54-06 

Torrance, CA 

PF316207 

31111 


54-08 

Downey, CA 

PF316283 

31112 

Martin Kosar 

54-10 

Hollywood, CA 

PF315316 

31113 

Martin Kosar 

54-11 

Pasadena, CA 

PF316290 

31114 

Martin Kosar 

54-12 

Diamond Bar, CA 

PF316405 

31115 

Martin Kosar 

54-13 

San Bernardino, CA 

PF315760 

31116 

Martin Kosar 

54-14 

Victorville, CA 

PF316129 

31117 

Martin Kosar 

54-16 

Tustin, CA 

PF315946 

31118 

Debra Bacon 

54-17 

Tustin, CA 

PF315506 

31119 

Debra Bacon 

54-18 

San Diego, CA 

PF316006 

31120 

Debra Bacon 

54-19 

San Diego, CA 

PF315724 

31121 

Debra Bacon 

54-20 

Escondido, CA 

PF316149 

31122 

Debra Bacon 

54-21 

Riverside, CA 

PF315703 

31123 

Debra Bacon 

54-22 

Granada Hills, CA 

PF315744 

31124 

James Canley 

54-23 

Anaheim, CA 

PF316088 

31125 

James Canley 

54-24 

Pomona, CA 

PF31634! 

31126 

Janies Canley 

54-26 

W. Honolulu, HI 

PF320230 

31127 

Leslie Hamasaki 


10199811702 


Source: https://www.i 



PM Unit Manager 

Store Sales Start Date 

H of SPRs 


Charles Evarkiou 

May 2 

1 


Carolyn Varela 

May 2 

1 


Michael Garcia 

May 2 

2 


James Nelson 

April 25 

2 


Rick Mayekawa 

May 2 

1 


Lindsey Levine 

May 2 

2 


Brett Brofman 

May 2 

2 


Michael Jenkins 

May 2 

2 


Frank Olmos 

May 2 

1 


Bruce Randall 

May 2 

1 


Olin King 

May 2 

1 


Maria Merchant 

May 2 

1 


Ronald Marcin 

May 2 

2 


Mark Marcin 

May 2 

1 


Bama Barczi 

May 2 

1 


John Ware 

May 2 

2 


Anthony Tafoya 

May 2 

2 


Alfredo Solorzano 

May 2 

2 


Jo Ann Bredenberg 

May 2 

1 


Mark Kinder 

May 2 

2 


Hugo Ortego 

April 25 

2 

===== 


.ucsf.edu/docs/mnxl0000 














































































































































Section 11/22 Vans 


3/11/94 


t 


Van it 

Location 

VIN #/GE Unit # 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

# of SPRs 

11-08 

Wobum, MA 

PF315691 

30741 

Richard Lodi 

Michael Gough 

May 9 

I 

11-12 

Boston, MA 

PF315223 

30742 

Mark Lovley 

Samuel Smith Jr. 

May 9 

2 

11-16 

Braintree, MA 

PF315775 

30743 

Mark Lovley 

Robin Morse 

May 9 

2 

11-02 

Bangor, ME 

PF317596 

30788 

Richard Oteri 

Francis Richards 

May 9 

1 

11-03 

Portland, ME 

PF317127 

30789 

Richard Oteri 

David Labrie 

May 9 

1 

11-04 

S. Portland, ME 

PF317225 

30790 

Richard Oteri 

John Hackett 

May 9 

2 

11-05 

LaConia, NH 

PF316481 

30791 

Richard Oteri 

Michael Rudnicki 

May 9 

2 

11-06 

Manchester, NH 

PF316856 

30792 

Richard Lodi 

Robert Mauceri 

May 9 

2 

11-07 

Manchester, NH 

PF316508 

30793 

Richard Lodi 

Stephen Tardiff 

May 9 

2 

11-09 

Lowell, MA 

PF316770 

30794 

Richard Lodi 

Thomas Damon 

May 9 

1 

11-11 

Worchester, MA 

PF317115 

30795 

Richard Lodi 

Timothy Geppner 

May 9 

1 

11-13 

Walpole, MA 

PF317288 

30796 

Mark Lovley 

Michael Smialiani 

May 9 

1 

11-14 

Newton, MA 

PF317183 

30797 

Mark Lovley 

Gerald Donahue 

May 9 

1 

11-17 

Hyannis, MA 

PF316892 

30798 

Mark Lovley 

Ilene Hills 

May 9 

1 

11-19 

Springfield, MA 

PF317713 

30799 

Bennie Darden 

John Lav in 

May 9 

2 

11-20 

Hartford, CT 

PF317415 

30800 

Bennie Darden 

A1 Goss 

May 9 

1 

ii-21 

New Britain, CT 

PF317516 

inoA t 
JOOOl 

Bcuuic Darden 


lviay y 

2 

11-22 

Colchester, CT 

PF317453 

30802 

Bennie Darden 

Bill Rogoff Jr. 

May 9 

i 

11-23 

New Haven, CT 

PF317582 

30803 

Bennie Darden 

Carrie Sargeant 

May 9 

i 

11-24 

Taunton, MA 

PF317033 

30804 

Frank Castricone 

James Lombardo 

May 9 

i 

11-25 

Providence, RI 

PF316579 

30805 

Frank Castricone 

Barry Blomstedt 

May 9 

2 

11-26 

Warwick, RI 

PF317610 

30806 

Frank Castricone 

Paul Deangelis 

May 9 

1 




Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 



Section 12/14 Vans 


Van If 

Location 

VIN #/GE Unit # 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

# of SPRs 

12-03 

Saratoga, NY 

PF315927 

30744 

Raz Rahman 

Richard Sullivan 

May 2 

2 

12-09 

Syracuse, NY 

PF315538 

30745 

David Saffron 

Michael Diglio 

May 2 

1 

12-10 

Rochester, NY 

PF315913 

30746 

Ray Yahnke 

Nadine Gager 

May 2 

2 

12-13 

Hamburg, NY 

PF316138 

30747 

Ray Yahnke 

Glenn Miller 

May 2 

1 

12-01 

Rutland, VT 

PF316844 

30807 

Raz Rahman 

John Woodhead 

May 2 

2 

12-02 

Plattsburgh, NY 

PF316671 

30808 

Raz Rahman 

George Pena 

May 2 

1 

12-04 

Albany, NY 

PF317783 

30809 

Raz Rahman 

Theresa Lasalle 

May 2 

1 

12-05 

Highland, NY 

PF317826 

30810 

Raz Rahman 

Dennis Reeve 

May 2 

1 

12-07 

Syracuse, NY 

PF317142 

30811 

David Saffron 

Rick Manzoni 

May 2 

1 

12-08 

Pulaski, NY 

PF317237 

30812 

David Saffron 

Frank Vignone 

May 2 

1 

12-06 

Binghamton, NY 

PF317428 

30813 

David Saffron 

Frank Larose 

May 2 

1 

12-11 

Rochester, NY 

PF317275 

30814 

Ray Yahnke 

Josephine Matela 

May 2 

1 

12-12 

Buffalo, NY 

PF317683 

30815 

Ray Yahnke 

John Oatmeyer 

May 2 

2 

12-14 

Erie, PA 

PF316629 

30816 

Ray Yahnke 

Dennis Cassell 

May 2 

1 


£ 012981^02 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 



































































































St m 13/25 \ 


i 


Van # 

Location 

VIN ff/GE Unit # 

PM District Manager 

13-20 

Wayne, NJ 

PF315833 

30740 

Peter Cuomo 

13-21 

Rockaway, NJ 

PF317482 

30825 

Peter Cuomo 

13-23 

Clifton, NJ 

PF317465 

30826 

Peter Cuomo 

13-24 

Rockaway, NJ 

PF316992 

30830 

Peter Cuomo 

13-25 

S. Fairfield, CT 

PF315714 

30739 

Vonda Sullivan 

13-26 

N. Fairfield, CT 

PF317155 

30835 

Vonda Sullivan 

13-27 

Orange & Rockland, NY 

PF316564 

30831 

Vonda Sullivan 

13-28 

Bergen County, NJ 

PF317083 

30836 

Vonda Sullivan 

13-29 

Westchester Cty, NY 

PF317168 

30832 

Vonda Sullivan 

13-30 

Yonkers, NY 

PF317528 

30833 

Vonda Sullivan 

13-31 

Staten Island, NY 

PF316917 

30837 

Fran Munoz 

13-32 

Middlesex, NJ 

PF316707 

30838 

Fran Munoz 

13-33 

Mercer County, NJ 

PF317007 

30839 

Fran Munoz 

13-34 

Monmouth, NJ 

PF316694 

30840 

Fran Munoz 

13-35 

Ocean County, NJ 

PF317319 

30841 

Fran Munoz 

13-22 

Lower Manhattan, NY 

PF317639 

30822 

Marybeth Zabow 

13-14 

Bronx, NY 

PF316727 

30823 

Marybeth Zabow 

13-07 

Brooklyn, NY 

PF317347 

30824 

Lilian Johnson 

13-13 

Queens, NY 

PF317440 

30829 

Lilian Johnson 

13-01 

Smithtown, Long Island 

PF315674 

30738 

A1 Ruscito Jr. 

13-02 

Merrick Long Island 

PF317726 

30817 

A1 Ruscito Jr. 

13-03 

Deer Park Long Island 

PF317796 

30818 

A1 Ruscito Jr. 

13-04 

Patchoque Long Island 

PF316868 

30819 

A1 Ruscito Jr. 

13-05 

Plainview Long Island 

PF316594 

30820 

A1 Ruscito Jr. 

13-06 

New Hyde Park Long Isl. 

PF317855 

308? 1 

A1 Ruscito Jr. 


bOIQ99lPOZ 


Source: https://www.industrydoc 


PM Unit Manager 

Store Sales Start Date 

# of SPRs 

Kevin Kim-Eng 

April 25 

2 

Gary Ajhar 

April 25 

1 

Marvin Jackson 

April 25 

2 

Greg Uzzolino 

April 25 

1 

Paul Bruin 

April 25 

1 

David Bray 

April 25 

1 

Harris Lapidus 

April 25 

1 

Paul Solomine 

April 25 

2 

Robyn Stapel 

April 25 

2 


April 25 

2 

Charles Leone 

April 25 

2 

Larry Desselman 

April 25 

2 

Guy Clarizio 

April 25 

1 

Tony de Samo 

April 25 

1 

Rick Goukler 

April 25 

1 

Ron Blake 

April 25 

2 

Frank Kelley 

April 25 

2 

Steve Appollonio 

April 25 

2 

Tony Cicchelli 

April 25 

2 

Jackie Cunningham 

April 25 

1 

J.R. Bowen 

April 25 

2 

Jerry Galante 

April 25 

1 

Joe Tascarella 

April 25 

1 

John Carey 

April 25 

2 

Jack Rampulla 

April 25 

2 


.ucsf.edu/docs/mnxl0000 




























































































































































































Section 14/13 Vans 


Van# 

Location 

VIN #/GE Unit # 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

# of SPRs 

14-03 

Cherry Hills, NJ 

PF316391 

30748 

1 

Richard Goukler 

John Gleason 

May 9 

1 

14-09 

Allentown, PA 

PF316173 

30749 

Wilbur Kirkland 

Andy Cousin 

May 9 

1 

14-14 

Harrisburg, PA 

PF316100 

30750 

James Bischoff 

Edward Ergler 

May 9 

1 

14-02 

Wildwood, NJ 

PF316618 

30842 

Richard Goukler 

Quenton Wentworth 

May 9 

2 

14-04 

Exton, PA 

PF316535 

30843 

Richard Goukler 

Linda Mulroy 

May 9 

1 

14-05 

New Castle, DE 

PF317374 

30844 

Richard Goukler 

Allan Miller 

May 9 

2 

14-06 

Phil., PA 

PF317332 

30845 

Wilbur Kirkland 

John Maxwell 

May 9 

2 

14-08 

Norristown, PA 

PF316969 

30846 

Wilbur Kirkland 

Cindy Raulings 

May 9 

1 

14-10 

Allentown, PA 

PF316928 

30847 

Wilbur Kirkland 

Joyce Busfano 

May 9 

2 

14-11 

Wilkes Barre, PA 

PF316522 

30848 

James Bischoff 

Jeff Speck 

May 9 

1 

14-12 

Williamsport, PA 

PF317769 

30849 

James Bischoff 

William Shoop 

May 9 

1 

14-13 

Lancaster, PA 

PF316829 

30850 

James Bischoff 

Frank Castelgrande 

May 9 

2 

14-15 

Altoona, PA 

PF317698 

30851 

James Bischoff 

Joan Stofko 

May 9 

2 


S0XS98I1/0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 






























































































Section 21/19 Vans 


Van ft 

Location 

VIN #/GE Unit U 

PM District Manager 

21-02 

Annapolis MD 

PF316238 30751 

John Viola 

21-19 

Richmond VA 

PF315810 30752 

John Lucas Jr. 

21-01 

Ocean City MD/Salisbury MD 

PF316816 30852 

John Viola 

21-04 

Columbia, MD 

PF316641 30855 

John Viola 

21-06 

Rockville MD 

PF316880 30856 

Shaunise Hammond 

21-08 

Fredericksburg, VA 

PF316782 30857 

Shaunise Hammond 

21-10 

Alexandria, VA 

PF317022 30858 

Shaunise Hammond 

21-03 

Perry Hall, MD 

PF317825 30853 

John Viola 

21-12 

Hagerstown MD 

PF317251 30860 

Shaunise Hammond 

21-13 

Beckley, WV 

PF316906 30861 

Thomas Venier 

21-14 

Roanoke, VA 

PF316944 30862 

Thomas Venier 

21-15 

Martinsville, VA 

PF317554 30863 

Thomas Venier 

21-16 

Lynchburg, VA 

PF317568 30864 

Thomas Venier 

21-17 

Richmond, VA 

PF317743 30865 

Thomas Venier 

21-18 

Richmond, VA 

PF318048 30866 

John Lucas Jr. 

21-20 

Norfolk, VA 

PF317940 30867 

John Lucas Jr. 

21-21 

Virginia Beach, VA 

PF3i8G4o 30868 

John Lucas Jr. 

21-22 

Elizabeth City, NC 

PF318294 30869 

John Lucas Jr. 

21-11 

Winchester, VA 

PF317400 30854 

Shaunise Hammond 


90IS98lt-02 


Source: https://www.i 


PM Unit Manager 

Store Sales Start Date 

ft of SPRs 

Laura Burke 

May 9 

1 

Robert Schreffler 

May 9 

1 

William Hitchens 

May 9 

2 

Buddy Bernstein 

May 9 

1 

James Gillespie 

May 9 

2 

Carl Onachila 

May 9 

1 

Renee Richardson 

May 9 

1 

Frank Maglio 

May 9 

1 

Kenneth Nedimyer 

May 9 

1 

Paul Lynch 

May 9 

1 

Michael Griffin 

May 9 

2 

Kenneth Hamlett 

May 9 

1 

Patricia Nicely 

May 9 

1 

Samuel Puryear 

May 9 

2 

Larry Ratliffe 

May 9 

1 

Michael Hill 

May 9 

1 

Andrew Mergier 

May 9 

2 

Bonnie Burgess 

May 9 

2 

Robert Stirling 

May 9 

2 


.ucsf.edu/docs/mnxl0000 















































































































































Section 22/22 Vans 


Van ft 

Location 

VIN #/GE Unit # 

PM District Manager 

PM Unit Manager 

Store Sales Start Date 

»of SPRs 

22-07 

Charlotte, NC 

PF315592 

30753 

Michael Slade 

J. Blankenship 

April 25 

2 

22-13 

Greenville, NC 

PF315660 

30754 

Willie Baker 

Yvonna Matthis 

April 25 

1 

22-01 

Rock Hill, NC 

PF318540 

30870 

Michael Slade 

Marion Fox worth 

April 25 

2 

22-03 

Hickory, NC 

PF318603 

30871 

Michael Slade 

Blaine Kinsley 

April 25 

1 

22-04 

Statesville, NC 

PF318218 

30872 

Michael Slade 

Frank Skidmore 

April 25 

1 

22-05 

Winston-Salem, NC 

PF318677 

30873 

Michael Slade 

Greg Davenport 

April 25 

1 

22-02 

Gastonia, NC 

PF318116 

30874 

Michael Markham 

Randall Eaton 

April 25 

2 

22-08 

High Pt., NC 

PF318643 

30875 

Michael Markham 

Carlus McKeel 

April 25 

1 

22-09 

Greensboro W, NC 

PF318714 

30876 

Michael Markham 

Marilyn Whitley 

April 25 

2 

22-10 

Raleigh W, NC 

PF318200 

30877 

Willie Baker 

Michael Baldridge 

April 25 

2 

22-12 

Raleigh E, NC 

PF318127 

30878 

Willie Baker 

Frank Vignone 

April 25 

1 

22-14 

Atlantic Bch, NC 

PF318676 

30879 

Willie Baker 

Lynda Dawson 

April 25 

2 

22-15 

Fayetteville, NC 

PF318769 

30880 

Willie Baker 

Alexander Chandler 

April 25 

1 

22-16 

Columbia E, SC 

PF318707 

30881 

James Gibbs 

Irvin Powell 

April 25 

2 

22-17 

Columbia W, SC 

PF317964 

30882 

James Gibbs 

Paul Makemson 

April 25 

2 

22-18 

Florence, SC 

PF317990 

30883 

James Gibbs 

William Butler 

April 25 

1 

22-19 

Wilmington, NC 

PF317923 

30884 

James Gibbs 

Cissy Lynch 

April 25 

1 

22-20 

Myrtle Beach, SC 

PF318199 

30885 

James Gibbs 

Glenn Davis 

April 25 

2 

22-21 

Charleston, SC 

PF318680 

30886 

James Gibbs 

Donald Burchfield 

April 25 

2 

22-22 

Greenville, SC 

PF317963 

30887 

Cammie Huffstetler 

Jeff Fleming 

April 25 

2 

22-23 

Spartanburg, SC 

PF318175 

30888 

Cammie Huffstetler 

Trade Stafford 

April 25 

1 

22-25 

Asheville, NC 

PF318679 

30889 

Cammie Huffstetler 

Robin Myers 

April 25 

1 


Z.01 S98X b02 

Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
































































































































































Section 23/33 Vans 


Van# 

Location 

VIN #/GE Unit # 

PM District Manager 

23-46 

Gainesville, GA 

PF316027 

30755 

Gary Trentacosta 

23-19 

Nashville, TN 

PF316190 

30756 

Margaret Carden 

23-02 

Roswell, GA 

PF318663 

30890 

Gary Trentacosta 

23-06 

Duluth, GA 

PF318641 

30891 

William Junker 

23-08 

Stone Mtn., GA 

PF317942 

30892 

William Junker 

23-05 

Newnan, GA 

PF317892 

30893 

William Junker 

23-01 

Kennesaw, GA 

PF318266 

30894 

Gary Trentacosta 

23-04 

Atlanta, GA 

PF318124 

30895 

Gary Trentacosta 

23-07 

Athens, GA 

PF318405 

30896 

William Junker 

23-10 

Bristol, VA 

PF318164 

30897 

James Hamrick 

23-11 

Johnson City, TN 

PF318285 

30898 

James Hamrick 

23-12 

Knoxville, TN 

PF318740 

30899 

James Hamrick 

23-13 

Middlesboro, KY 

PF318037 

30900 

James Hamrick 

23-15 

Chattanooga, TN 

PF318744 

30901 

James Hamrick 

23-17 

Nashville, TN 

PF318130 

30902 

Margaret Carden 

23-18 

Bowling Green, KY 

PF318713 

30903 

Margaret Carden 

23-20 

Columbia, TN 

PF318045 

30904 

Margaret Carden 

23-21 

Huntsville, AL 

PF318767 

30905 

Ladonna Lagod 

23-22 

Florence, AL 

PF318705 

30906 

Ladonna Lagod 

23-23 

Cullman, AL 

PF318039 

30907 

Ladonna Lagod 

23-24 

Gadsen, AL 

PF318768 

30908 

Ladonna Lagod 

23-26 

Birmingham, AL 

PF318128 

30909 

Ladonna Lagod 

23-27 

Tuscaloosa, AL 

PF318217 

30910 

Ladonna Lagod 

23-28 

Pensacola, FL 

PF315824 

30728 

A.B. Campbell 

23-33 

Panama City, FL 

PF316419 

30729 

A.B. Campbell 


80159911702 


Source: https://www.i 


PM Unit Manager 

Store Sales Start Date 

# of SPRs 

Jim Fereber 

May 9 

1 

Vicki Wall 

May 9 

2 

Marjorie English 

May 9 

2 

Gwen Francis 

May 9 

1 

_ . 1 

Richard Horres 

May 9 

1 

Michael Wannamaker 

May 9 

2 

Diane Pless 

May 9 

2 

Terry Griffin 

May 9 

2 

Susan Holpp 

May 9 

1 

Eddie Skeen 

May 9 

2 

Herbert Donaldson 

May 9 

1 

Kenneth Bearden 

May 9 

1 

Steve Peck 

May 9 

2 

Reid Scott 

May 9 

1 

Darrell Moody 

May 9 

2 

Gerald Druen 

May 9 

1 

Tim Austin 

May 9 

1 

Sheila Rothrock 

May 9 

2 

Raymond Zimmerman 

May 9 

1 

William Shipman Jr. 

May 9 

1 

James McArthur 

May 9 

1 

Anne Wilhelm 

May 9 

2 

William Kilgore 

May 9 

1 

James Jacks 

May 9 

2 

Ignacio Sarasua 

May 9 

2 


cuments.ucsf.edu/docs/mnxlOOOO 


















































































































































































Section 23 


Van # 

Location 

VIN #/GE Unit # 

PM District Manager 

PM Unit Mgr. 

Store Sales Start Date 

n of SPRs 

23-09 

Jonesboro, GA 

PF318265 

30859 

William Junker 

Ted Gresham 

May 9 

2 

23-25 

Birmingham, AL 

PF316739 

30827 

Ladonna Lagod 

Alisa Rowan 

May 9 

2 

23-29 

Mobile, AL 

PF318166 

30919 

A.B. Campbell 

William Cook Jr. 

May 9 

1 

23-30 

Montgomery, AL 

PF318096 

30920 

A.B. Campbell 

James Banick 

May 9 

1 

23-70 

Montgomery, AL 

PF318580 

30921 

A.B. Campbell 

Ignacio Sarasua 

May 9 

1 

23-35 

Macon, GA 

PF318480 

30916 

Jan Giovingo 

Ernest Powe, Jr. 

May 9 

2 

23-36 

Augusta, GA 

PF317872 

30917 

Jan Giovingo 

Robert Tucker 

May 9 

1 

23-37 

Savannah, GA 

PF318372 

30918 

Jan Giovingo 

Roy Sasser 

May 9 

1 


60IS98IK)2 
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Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 






























































on 24/22 \ 


Van ft 

Location 

V1N #/GE Unit # 

PM District Mgr. 

PM Unit Mgr. 

Store Sales Start Date 

If of SPRs 

24-21 

Jacksonville, FL 

PF318082 30911 

Glen Wren 

Steve Green 

April 25 

2 

24-23 

Gainesville, FL 

PF318117 30912 

Glen Wren 

Bobby Ammons Jr. 

April 25 

2 

24-24 

Tallahassee, FL 

PF318494 30913 

Glen Wren 

Terry Crews 

April 25 

1 

24-25 

Valdosta, GA 

PF318541 30914 

Glen Wren 

Scott Peters 

April 25 

1 

24-26 

Albany, GA 

PF318766 30915 

Glen Wren 

Joseph Wade 

April 25 

1 

24-04 

Ft. Lauderdale, FL 

PF315980 30730 

Dick Mudd 

Stanley Wojcik 

April 25 

1 

24-01 

Miami S, FL 

PF318370 30922 

Dick Mudd 

Herbert Sardina 

April 25 

1 

24-03 

Deerfield Bch, FL 

PF318183 30923 

Dick Mudd 

Donna Appel 

April 25 

2 

24-06 

W. Palm Bch, FL 

PF318438 30924 

Joseph Youmans 

Curtis Harbour 

April 25 

1 

24-07 

Pt. St. Lucie, FL 

PF318296 30925 

Joseph Youmans 

C. Groves 

April 25 

2 

24-09 

Orlando E., FL 

PF316078 30731 

Joseph Youmans 

Richard Hager 

April 25 

2 

24-10 

Daytona, FL 

PF316432 30732 

Joseph Youmans 

Russ Walmsley 

April 25 

1 

24-08 

Melbourne, FL 

PF318176 30926 

Joseph Youmans 

John Sapey 

April 25 

1 

24-11 

Ocala, FL 

PF318097 30927 

Joseph Youmans 

Stephen Bibby 

April 25 

2 

24-13 

New Pt. Richey, FL 

PF318020 30928 

William Hagen 

Philip Guest Jr. 

April 25 

2 

24-14 

Clearwater, FL 

PF318093 30929 

William Hagen 

Robert Breheim 

April 25 

1 

otiic 
/-*t 1 

o* — u - ci 

oi. ■ uuauuig, a i- 

PF317948 30930 

William Hs n sn 

John Baker 

Ann! 25 

l 





_ - 


24-17 

Lakeland, FL 

PF318369 30931 

William Hagen 

George Donnelly 

April 25 

1 

24-18 

Tampa, FL 

PF318479 30932 

William Hagen 

Phillip Duncan 

April 25 

1 

24-19 

Sarasota, FL 

PF318394 30933 

William Hagen 

James Basch 

April 25 

2 

24-20 

Ft. Meyers, FL 

PF318466 30934 

William Hagen 

Bradley Campbell 

April 25 

2 

61-02 

Melbourne, FL 

PF317263 30834 

Joseph Youmans 

John Sapey 

April 25 

1 


0IIS98T1/02 

Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 




































































































































































MEDIA PLAN 
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2041865111 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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MARLBORO COUNTRY STORE 
PRINT AND OUTDOOR LAUNCH MEDIA SUMMARY 

REVISED 4/14/94 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 




MARLBORO COUNTRY STORE PRINT IMPACT UNIT MEDIA PLAN 


ADVERTISING OBJECTIVE 


TO BREAK THROUGH ADVERTISING CLUTTER 

RE-ESTABLISH/REINFORCE LEADERSHIP, "BIGNESS" 
INTRODUCE COUNTRY STORE PROMOTION 


UNIT 


ACCORDION VERSION 

SPREAD WITH DIE-CUT POCKET CONTAINING 10-SIDE 
ACCORDION INSERT 


CIRCULATION 


20.0MM CIRCULATION GOAL 

COMPARED TO 15.0MM FOR HIGHEST CIRCULATION MAT SPECIAL 
UNIT ("MORE GEAR" UNIT) 

INSERTS TO RUN PRIMARILY IN U.S. SUBSCRIPTION COPIES ONLY 

RUNNING FULL CIRCULATION IN KEY AS21-34 TITLES 
WITH STRONG NEWSSTAND CIRCULATION (I.E., 
PENTHOUSE, DETAILS, PEOPLE) 

WILL ALSO UTILIZE SELECTIVE BINDING IN SELECT 
TITLES 

75% 125 % MALE/FEMALE DELIVERY GOAL BASED ON % MALE/ 

% FEMALE CIRCULATION 

AUDIENCE 


PRIMARY AUDIENCE IS MS21-34 WITH AN EMPHASIS ON YAMS21-24 
SECONDARY EMPHASIS ON FS21-34 
SCHEDULING 

JUNE MONTHLIES, EARLY JUNE WEEKLIES 
MPMCSISF 

- 2 - 


l 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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MARLBORO COUNTRY STORE PRINT IMPACT UNIT MEDIA PLAN 
BUDGET 

HAVE S3.9MM BUDGETED FOR MEDIA SPACE 

MAGAZINE SELECTION 

BOOKLIST BASED ON TWO FACTORS: 

MS21-34 SELECTIVITY/CPM 

EDITORIAL ENVIRONMENT APPROPRIATE TO MS21-34 AND FS21-34 


MPMCSISF 


-3- 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 


2041865115 



MARLBORO COUNTRY STORE PRINT IMPACT UNIT MEDIA PLAN 


BOOKLIST MORE EXTENSIVE THAN PAST UNITS DUE TO INCREASED 
CIRCULATION GOAL OF 20.0MM 

UTILIZING 33 TITLES 

COMPARED TO 11 BOOKS FOR "MORE GEAR" SPECIAL 
UNIT 

ALL MAGAZINES ON BOOKLIST ALSO ON MAINLINE PLAN IN 1994 

OVERDELIVERS 20.0MM CIRCULATION GOAL WITH 27.0MM 
CIRCULATION 

PROVIDES BALANCE OF MALE SPECIAL INTEREST/GENERAL 
INTEREST TITLES 

PROVIDES STRONG EXPOSURE AGAINST SECONDARY FS21-34 
AUDIENCE WITH DUAL TITLES 

IMPACT UNIT MEDIA PLAN COMES IN AT $3,991.4M 

ACHIEVES 15 % 125 % MALE/FEMALE DELIVERY GOAL BASED ON 
% MALE/% FEMALE CIRCULATION 

ACTUAL SPLIT 74% MALE/26% FEMALE 


MPMCSISF 


- 4 - 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 


2041865116 


MARLBORO COUNTRY STORE PRINT IMPACT UNIT MEDIA PLAN 
MAGAZINE LIST 

INSERT TO RUN IN FOLLOWING MAGAZINES 

TOTAL CIRCULATION 27.0MM (PRIMARILY U.S. SUBS ONLY) 
ACHIEVES FOLLOWING REACH/FREQUENCY LEVELS 

MS21-34: 59%/2.2 

AS21-34: 53%/2.0 

MALE TITLES 
AUTOMOBILE 
BASSMASTER 
CAR CRAFT 
CAR & DRIVER 
CIRCLE TRACK 
CYCLE WORLD 
DETAILS** 

DIRT RIDER 
FIELD & STREAM 
FOUR WHEELER 
GQ 

HOT ROD 
HUNTING 
INSIDE SPORTS 
MOTOR TREND 
MOTORCYCLIST 
OMNI 

OUTDOOR LIFE 
PET 4-WHEEL 
PENTHOUSE** 

PLAYBOY 

POP HOT RODDING 
POP MECHANICS 
ROAD & TRACK 
ROLLING STONE 
SPIN 
SPORT 

SPORT TRUCK 
SPORTS AFIELD 
SPORTS ILLUSTRATED 

** FULL CIRCULATION BUY 


MPMCSISF 

-5- 5 


DUAL TITLES 
COUNTRY AMERICA 
INTERVIEW 
PEOPLE** 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 


20418651 


MARLBORO COUNTRY STORE PRINT IMPACT UNIT MEDIA PLAN 


PLAN SUMMARY 


MCS INSERT MEDIA PLAN 

PROVIDES BIG IMPACT FOR KICK-OFF OF COUNTRY 
STORE PROMOTION 

PUTS MARLBORO COUNTRY STORE CATALOG IN FRONT 
OF MORE THAN 26 MILLION PEOPLE 
PROVIDES STRONGEST REACH/FREQUENCY DELIVERY 
FOR ANY SPECIAL IMPACT UNIT TO DATE 
BROADENS EXPOSURE OF MCS MESSAGE MORE THAN 
ANY PREVIOUS UNIT 

SELECTIVE BINDING SUMMARY 


FOLLOWING BOOKS WILL SELECTIVELY BIND INSERT INTO SMOKER 
EDITIONS WITHIN U.S. SUBS CIRCULATION (NON-SMOKER EDITIONS WILL 
NOT RECEIVE INSERT) 

FIELD & STREAM 
OUTDOOR LIFE 

WILL UTILIZE SELECTIVE BINDING IN FOLLOWING BOOKS TO PLACE 
SPECIALLY CODED INSERTS INTO SMOKER EDITIONS (NON-SMOKER 
EDITIONS WILL RECEIVE DIFFERENTLY CODED INSERTS) 

COUNTRY AMERICA - PEOPLE 

ENTERTAINMENT WEEKLY - SPORTS ILLUSTRATED 

$209.OM ESTIMATED COST 


MPMCSISF 



Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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<dS4 MARLBORO COUNTRY STORE PRINT PLAN 
(PLACEMENT OF ACCORDION UNIT M ALL MAGAZINES) 

CIRCULATION _ ____COSTS 



JUNE 

ISSUE 

TOTAL 

U.S. 

SUBS 

REQ 

* 

OF 

INS. 

SELECTIVE 

U.S. SUBS BINDING 

REQUIRED REQUIRED 

ISSUE 

ON-SALE 

ACTUAL 

INSERT 

SELECTIVE 

BINDING 

GRAND 

■ ITLE 

(M)”*. 

act 

INSERTS 

INSERTS 

DATES 

DATES 

COST 

COSTS 

TOTAL 

AUTOMOBILE 

soo 

625 

625 

0 

6/1 

5/8 

*103,507 


*103,507 

ASSMASTER 

570 

500 

590 

0 

6/1 

5/18 

*71,367 


*71.367 

AR CRAFT 

257 

355 

355 

0 

an 

6/17 

$80,780 


*60.780 

uAR & DRIVER 

050 

980 

980 

0 

an 

6/10 

$112,813 


$112313 

CIRCLE TRACK 

91 

105 

105 

0 

a/i 

5/3 

*16,890 


$16,890 

COSMOPOLITAN 

652 

667 

667 

0 

an 

6/17 

*37.564 


*37,564 

OUNTHY AMERICA (S) 

1100 

1200 

927 

220 

6/1 

5/10 

*103,500 

$20,000 

*123,500 

YCLE WORLD 

275 

285 

285 

0 

6/1 

S/3 

*56,983 


*56,983 

PETALS 

758 

758 

758 

0 •* 

a/i 

6/17 

*81,060 


*81,080 

DIRT RIDER 

130 

115 

115 

0 

6/1 

5/17 

$24,950 


*24,950 

ENTERT. WEEKLY (S) 

1140 

1216 

096 

220 

6/17 

6/13 

*142,003 

$13,000 

*155,003 

IELD & STREAM (S) ••*• 

349 

401 

0 

401 

6/1 

5/24 

*0 

*65,000 

*65,000 

OUR WHEELER 

181 

205 

205 

0 

6/1 

5/5 

*33,247 


*33,247 

~jQ 

342 

368 

368 

0 

6/1 

5/31 

*62,770 


*62,770 

HOTROD 

626 

735 

735 

0 

6/1 

6/10 

*136,745 


*136,745 

HUNTING 

282 

330 

330 

0 

6/1 

5/3 

$57,060 


$57,060 

NSIDE SPORTS 

562 

562 

562 

0 

6/1 

6/3 

*110,148 


$110,148 

VTERVIEW 

115 

120 

120 

0 

6/1 

5/31 

$72,650 


$72,650 

AOTOR TREND 

767 

820 

820 

0 

6/1 

5/10 

*172,725 


*172,725 

MOTORCYCLIST 

169 

175 

175 

0 

6/1 

4/26 

*41.165 


*41,165 

OMNI 

544 

625 

625 

0 

6/1 

6/24 

*117,471 


*117,471 

IUTDOOR LIFE (S) •••• 

236 

271 

0 

271 

8/1 

6/24 

*0 

*65,000 

$65,000 

‘ENTHOUSE 

2397 

2500 

2500 

0 •• 

6/1 

6/3 

*172,122 


*172,122 

PEOPLE (S) 

3453 

4600 

4015 

277 ** 

6/6 

5/30 

$483,196 

$13,000 

*496,196 

PET 4-WHEEL 

202 

255 

255 

0 

6/1 

5/10 

*40,930 


$40,930 

’’LAYBOY 

2700 

3000 

3000 

0 

8/1 

6/3 

*287,435 


$287,435 

>OP HOT RODDING 

102 

107 

107 

0 

6/1 

6/6 

*16.220 


$16320 

>OP MECHANICS 

1400 

1500 

1500 

0 

6/1 

5/11 

*171,052 


$171,052 

rIOAO A TRACK 

700 

725 

725 

0 

6/1 

5/10 

$85,835 


$85335 

ROLLING STONE 

1040 

1100 

1100 

0 

6/2 

5/17 

*127,756 


*127,756 

SPIN 

257 

300 

300 

0 

6/1 

5/10 

$83,450 


$83,450 

PORT 

600 

675 

675 

0 

8/1 

6/3 

*126,625 


*128,625 

-PORT TRUCK 

118 

125 

125 

0 

6/1 

4/26 

*17,080 


*17,080 

SPORTS ILLUST (S) 

3400. 

3671 

3IS2L 

4Z1 

a/i 3 

6/8 

*553.295 

*13.000- 

*566395 


26965 

30066 

27843 

1863 



*3,782.393 

*189.000 

*3371396 


4EDIA TOTAL (INSERT COST + SELECTIVE BINDING) - *3,971,396 


** FULL CIRCULATION BUY 

••* BASED ON PUBLICATION'S SUBMITTED PROPOSALS 
**** CHARGED ONLY FOR SELECTIVE BINDING 
~ BASED ON PRODUCTION ESTIMATES 
(S) SELECTIVE BINDING TITLE 


o 

i-i 

CD 

o 

cn 


'O 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 


MARLBORO COUNTRY STORE ROP TEASER AD 
OBJECTIVES 

ENCOURAGE SMOKERS TO CONTINUE TO SAVE MILES BECAUSE 
ANOTHER CONTINUITY PROGRAM IS COMING 

PROVIDE MARLBORO "NEWS" DURING MAT/COUNTRY STORE 
HIATUS PERIOD 

INTRODUCE COUNTRY STORE "L00K7L0G0 TO KEY AUDIENCE 

TIMING 

EARLY MARCH ROP DROP (WEEK OF MARCH 7) 

MEDIA SUMMARY 
ROP 


LENDS 

"NEWS" 

VALUE TO MCS 

INTRODUCTION 


CERC. 

(MM) 

COST 

EST. 

REACH 

TOTAL 

ADULTS 

ABCD PAPERS 

56.2 

$4.40MM 

60% 

USA TODAY 

1.5 

$ .06 

2 

TOTAL ROP 

57.7 

S4.46MM 

62% 

MILITARY 





- RUNNING TEASER AD IN ANAF TIMES WEEK OF MARCH 21 

. $13.2M COST FUNDED FROM MAINLINE MILITARY BUDGET 

. AD WILL RUN SECOND TIME ON MAY 9 AS MAKEGOOD 

- RUNNING IN SELECT BASE PAPERS WEEK OF MARCH 30 

. $51.4M COST FUNDED FROM MAINLINE MILITARY BUDGET 

MPMCSISF 

- 7 - 


Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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MARLBORO COUNTRY STORE ROP TEASER AD (CONT'D) 


ALTERNATIVE 

- RUNNING TEASER AD IN 29 ALTERNATIVE PAPERS 

. IX SCHEDULE IN WEEK OF MARCH 28 OR APRIL 4 

. $83.4M COST FUNDED FROM MAINLINE ALTERNATIVE ROP 

BUDGET 


MPMCSISF 
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Source: https://www.industrydocuments.ucsf.edu/docs/mnxlOOOO 
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